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Vishal Vithal Kamat 
- CEO

Namaskar!

Love to All!

We have been growing across India very well and I know we will grow further as each of our 
Kamat Khandan member is committed to our ethos of Friendly - Eco Friendly. I know that each 
one of you will make this next one year of difficulty pass by fast and that too by saving money 
through wastage reduction and increasing sales by being the customer's number one choice as 
we have always been.

Tough times don't last, tough people do! We are KAMATS and we don't believe in cutting out 
quality, nor our guest experience. We are known to fight against the trend and make our own 
mark. What others are doing is not important. What our loyal customers and their guests who 
come to our restaurants, banquets and rooms expect from us is – surety of friendly comfort 
and sticking to our ethos. Yes! We need to focus on cost, but by reducing wastage, not by 
cutting quality. We can fight and get more business by making each guest our fan through our 
Namaskar Culture and other Warm Services. We can ensure they return by going beyond the 
call of duty and walking that extra mile. While our competitors cut corners and hence in the 
long run cut customers, we need to have a long-term vision.

As we have been reading in the newspapers and watching on television, time ahead for 
the economy is very bad. There are many who are reducing their sales outlets, cutting 
down on staff and moving to several cost alternatives. It's a time of great stress for all 
and jobs are becoming more and more difficult to find. In an environment like this, what 
normally happens is that leaders and their teams go into a shell. They start observing others 
and tend to cut cost, reduce quality, and 'try' to be more competitive by cutting corners. 
This is the worst one can do. 
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Sanjay Mukherjee
- Front Office Manager

The other day while reading over the internet I came across this experiences written by front office 
associate on CNTraveler. It is wonderful to read. Happy Reading Everyone!!! Most hotels have a system 
where information about each guests' needs are documented and further highlighted upon check-in; it's 
important to be able to anticipate needs when possible. These comments are reinforced during a typical 
15-minute "stand-up" (a pre-shift staff review of the day's events and VIPs). A proper handling of these 
comments ensures that all staff has the same information and relays consistent information and service to 
the guest. Yet some of the comments placed on a guest account go far beyond the rudimentary drink and 
pillow preferences. Below is a glimpse at some comments that have graced guests' accounts over my years 

Treat guest with care!! Guest was upset that front desk agent lied about when his room would be ready and 
then gave him noisy, small room. One of the first guests I encountered as an intern was an ex-government
employee who became a successful corporate executive and platinum rewards member at the hotel. Given 
his background, he was absolutely meticulous about everything in his life including his travel plans, his 
accommodation, what he ate, and the way he interacted with people. In my first interaction with him, I found 
him immediately complaining about his previous experiences with the hotel and how he hated the service. 
After carefully checking him in and reading the comments made on his profile, I clearly highlighted the type of 
upgraded room offered to him and the time the room would be ready, 3 p.m., the typical check-in time. In this 
instance, the comments served to alert me to treat the guest with care rather than aggression and understand
that being honest and clear with him was the best way to meet his needs and look after him.

Guest must always have room 660 or room 760. Platinum lifetime/no exceptions as per GM. This is typical 
of the comments I came across as a front desk agent written for some of the more high-profile and long-
standing guests of our hotel, many who had strict room requirements and preferences. Some of them had 
stayed with us so often (Monday through Friday, 50 weeks a year) they pretty much earned the right to get 
the exact room they wanted. Many of our guests who earned a "lifetime" status with our rewards program also 
received additional, atypical perks, such as a "walk-through" check-in (their room key would be given to them 
by the bellman and they would walk right through to their room). These comments served as a communication 
tool to make sure all staff understood the loyalty of the guest and the special perks they should receive.

SPECIFIC ROOM REQUEST FOR A FREQUENT GUEST

UPSET OVER ROOM

as part of the front desk team, and how we handled them.

THE FRONT DESK STORY!
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TREE PLANTATION
nd22  APRIL

Let’s take care of our planet not just today but 
everyday, let’s plant saplings, keep it clean and green!! 

Let’s save Mother Earth before it's too late!!
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WORLD 
ENVIRONMENT 

DAY
th5  JUNE 

We celebrated World Environment Day by planting 
seedballs, which will grow into lovely trees and help 
the environment to heal!
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WORLD 
TURTLE DAY

rd23  MAY



FROM MAHARASHTRA TO ODISHA

WE ARE PLANTING
ONE GREEN NATION . ONE GREEN FAMILY
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Face of the House
WINNER

SHUBHAM CHAUDHARY
FRONT OFFICE  

SK ARIF MOHAMMED 
F & B SERVICE    

Face of the House
RUNNER UP

PRIYANKA PALASKAR
HOUSEKEEPING    

Face of the House
RUNNER UP

Heart of the House
WINNER

MADHAV SONKAMBLE
KST

MONESHWAR PANCHAL  
ENGINEERING    

Heart of the House
RUNNER UP

ACHIEVEMENTS 
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SPECIAL  
APPRECIATION 

Management is proud and appreciates your exemplary 
commitment and contribution towards work and congratulates you 

for being a supporting team member.

Management is proud and appreciates the 
Engineering Department's amazing contribution in 

creating a wonderful in-house poolside BAR!

MR. SURESH SHERI 
ACCOUNTS EXECUTIVE 
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Face of the House
WINNER

ANKITA DAS
F & B SERVICE   

VIJAY DADAS
HOUSEKEEPING     

Face of the House
RUNNER UP

Heart of the House
WINNER

BALASAHEB KEVADKAR
KST

SUMEET OMANE
ENGINEERING 

Heart of the House
RUNNER UP

ACHIEVEMENTS 
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SPECIAL  
APPRECIATION 

Management is proud and applaud his commitment
towards his work, which has rewarded him more than 20 positive 

strokes through Guest Feedback.

MR. GUNDEEP SINGH
FRONT OFFICE
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Heart of the House
WINNER

YOGESH BHOSALE 
SECURITY 

PINTU GAIKWAD
KST 

Heart of the House
RUNNER UP

VIKAS DAWARE 
ENGINEERING 

Heart of the House
RUNNER UP

ACHIEVEMENTS 
Face of the House

WINNER

PRADOSH MALLICK
FRONT OFFICE  

DHIRAJ RATHOD 
HOUSEKEEPING  

Face of the House
RUNNER UP

ONKAR RAJGURAV
F & B SERVICE   

Face of the House
RUNNER UP
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