
http://www.marwar.com/






M A R WA R  I N D I A  I  j u ly- A u g u s t  2 0 2 1
e d i t o R ’ s  n o t e02

Marwaris may no doubt be 
synonymous with enterprise and 
wealth creation, but they are almost 
as well known for philanthropy. 
Doing one’s mite for the less privileged is in fact 
ingrained in the Marwari ethos. There are those, 
however, whose dedication to philanthropy 
takes on a larger dimension, as is the case with 
Kashi Murarka and son Dr Aneel Murarka, the 
owners of Mirachem Industriies, whom we have 
featured on our cover this issue. The Murarkas’ 
contributions in the domains of charity and 
philanthropy have in fact earned them more 
prominence than their credentials as a flourishing 
Mumbai-based chemical manufacturer. 

Sharing a part of one’s wealth may come easy for 
the wealthy, but there are those selfless individuals 
too in the Marwari community for whom 
philanthropy is a career choice and an unflinching 
dedication. Padma Shri Kailash Chandra Agarwal 
‘Manav’, the founder-chairman of Udaipur’s 
Narayan Seva Sansthan, is one such individual. 
What started with a desire to provide free meals to 
harried attendants of poor patients in government 
hospitals has grown into a mammoth institution 
today which serves the underprivileged and the 
differently-abled, especially poor children, through 
its 480 branches across India. 

Contrary to stereotypical notions, there also 
are Marwaris who have gone off the beaten 
track in the larger interests of conservation 
and preservation of flora and fauna and the 
environment. Professor Pankaj Sekhsaria of 

Bombay-IIT has earned distinction as 
one among them. A researcher, writer, 
photographer and academician, Sekhsaria 
has campaigned untiringly through his 
books and 20 years of journalism backed by 
environmental studies and investigations in the 
Andaman and Nicobar Islands. 

Preservation of the environment takes on a 
different pitch with yet another Marwari, 
youngster Shriyans Bhandari, who together 
with friend Ramesh Dhami is at the helm of 
Greensole, a rapidly growing social enterprise 
today. Greensole refurbishes old shoes to 
produce beautiful slippers and sustainable 
footwear, integrating philanthropy, economy, 
sustainable practices and environmental 
conservation in the process. 

Marwari men may be at the forefront of 
enterprise and countless other domains, but 
their female counterparts have not lagged 
behind either. To ensure that they too are 
able to contribute to society and the nation 
positively, Kolkata-based All India Marwari 
Mahila Samity, headed by Alka Bangur, 
dedicates itself to empowering underprivileged 
girls and women. However, the Samity’s 
numerous initiatives commendably spill on to 
other charitable domains as well! 

Coming to new generation Marwaris, we have 
Meghna Agarwal, co-founder of IndiQube, 
which has been growing rapidly since its 
inception and continues to maintain an 
impressive growth trajectory as one of India’s 
largest co-working and managed office space 
providers.

With all this and more, we bring you yet 
another interesting issue of MARWAR. 

Maneck Davar
Editor
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MARWAR  brings you snatches of recent and important events.

ANANYA BIRLA AND A R RAHMAN LAUNCH 
CHEER SONG FOR TOKYO OLYMPICS      

According to media reports, singer Ananya Birla 
and music maestro A R Rahman have launched a 
cheer song in a collaborative effort for Indian sports 
personalities headed for Tokyo Olympics. Titled 
“Hindustani Way”, the song has been sung by Ananya 
Birla and composed by the Grammy winning Rahman. 
‘Hindustani Way’ has English and Hindi vocals and is 
a message of optimism and strength for the Indian 
team and all Indians back home. The song has been 
launched by Anurag Thakur, Minister of Information 
and Broadcasting. The Tokyo Olympics, originally 
scheduled for 2020, had to be postponed because of 
the pandemic.

OLA ELECTRIC 
RECEIVES RECORD 
BOOKINGS FOR 
ELECTIC SCOOTER  

Ola Electric Mobility, 
according to media reports, 
witnessed heavy booking 
for its electric scooter 
right from the outset, after 
opening of pre-launch 
bookings recently. The 
company received a record-
breaking 1,00,000 bookings 
within the first 24 hours, 
with customers continuing 
to visit the olaelectric.com 
website to book the vehicle 
in heavy numbers even 
after. The Ola scooter can 
be booked for R499.

INVESTOR RAKESH JHUNJHUNWALA ENVISAGES SETTING UP 
PHILANTHROPIC FOUNDATION  

According to media reports, billionaire investor and stock trader Rakesh 
Jhunjhunwala has revealed he has plans of setting up a philanthropic 
foundation with a capital of R400-500 crore. Jhunjhunwala also said he looks 
to set up a Rare foundation, which would be operated by professionals and 
that good people would be associated with it. The investor, who is known 
to donate 25 per cent of his annual income to charitable works, is said to be 
having an investment portfolio of R20,000 crore. 

VEDANTA GROUP TO INVEST R5,000 CRORE 
IN SOCIAL IMPACT PROGRAMMES     

According to media reports, the Vedanta Group, 
will invest R5000 crore in various social impact 
programmes over the next five years under the aegis 
of the Anil Agarwal Foundation, the umbrella entity of 
the group’s social initiatives. The focus, however, will 
be on healthcare, women and child welfare, animal 
welfare and especially the ‘Swasth Gaon Abhiyaan’ 
initiative, which will receive a part of the investment. 
The ‘Swasth Gaon Abhiyaan’ project has been initiated 
by the group to support and strengthen healthcare 
services in India’s rural landscape and minimise the 
impact of Covid in 1,000 villages, within 24 districts 
and 12 states. The Vedant Group is led by Anil Agarwal.

RAJASTHAN GOVERNMENT ATTRACTS R1.67 LAKH CRORE 
INVESTMENT   

The Rajasthan government, according to media reports, has announced it has 
attracted investment worth R1,67,000 crore in the state. The announcement 
was made at a meeting of the Board of Investment chaired by chief minister 
Ashok Gehlot. The bulk of the investment, however,  is from private players 
from the renewable energy sector, namely,  Adani Green Energy, Renew Power, 
Greenko Energies and JSW Solar, who are investing nearly R1,64,540 crore. The 
investments, according to the state government, will create 40,000 new jobs in 
the state. Of this, 37,000 jobs would be created by the renewable energy sector 
alone in the next couple of years.
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A l l  t h i n g s  [  g r e a t  a n d  s m a l l  ]





14 M A R WA R  I N D I A  I  j u ly- A u g u s t  2 0 2 1
A L T R U I S M   

Text   Joseph Rozario 

Philanthropy comes in different forms and in varying levels of intensity. 
For Padma Shri Kailash 'Manav' (Kailash Chandra Agarwal 'Manav'),  
the founder-chairman of Narayan Seva Sansthan, it means empowering 

the differently-abled and underprivileged, especially children from weaker 
sections of society, who have little hope of being able to lead normal lives.  

Enabling 

hilanthropy stems from compassion, empathy and a love for ones 
fellow beings. But sadly, while there may be no dearth of those 
who feel moved by something touching, poignant or heart-rending, 
there are very few whose emotions are stirred beyond the point of 
being mere spectators. Kailash Chandra Agarwal 'Manav', however, 
is an exception. The founder-chairman of Narayan Seva Sansthan, 
an Udaipur-based organisation, he counts among those selfless 
individuals whose emotions were so stirred after witnessing the 
plight of the needy and helpless that he dedicated his entire life to 
the service of others.  

Altruistic bent    
Kailash 'Manav' was born in a family that was very spiritual, which 
inculcated a sense of spirituality and service in him. “My upbringing 
was focused on being compassionate and patient towards others, 
and that is how I developed a deep sense of compassion for the 
unfortunate,” he says. Having started his career in a post office, 
life for him was no different than any other regular government 
employee, until one fateful event changed his outlook forever. “One 
day I heard about a terrible bus accident and rushed to the scene 
to help people. What I saw at that accident site moved me towards 
service and philanthropy,” says Kailash 'Manav'. 

the

disabled
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Clockwise from top left: A child with walking 
aids provided by Narayan Seva Sansthan; Kailash 
Chandra Agarwal ‘Manav’ ; Prashant Agarwal, 
President, Narayan Seva Sansthan (top right)
sharing a light moment with children at an art and 
craft workshop for special children; Children at 
Narayan Seva Sansthan’s residential school for deaf, 
dumb and visually impaired children; A differently-
abled youth undergoing training in sewing at a 
Narayan Seva Sansthan vocational training centre
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The actual plunge into philanthropy, however,  
came with intent to provide free meals in government 
hospitals. “In 1985, I started Narayan Seva Sansthan with 
a fistful of flour and with the agenda of distributing  
free-of-cost meals to the attendants of patients in 
government hospitals,” says Kailash 'Manav'. This, 
he says, was prompted by a visit to a patient who he 
witnessed ate only half the meal that was provided to him 
by the hospital. On inquiring about the reason, he said 
that he was saving food for his brother, as they didn’t have 
the money to buy meals for him.
 
Selfless service   
It’s been a long journey for Kailash 'Manav' since then and 
today Narayan Seva Sansthan stands out as a prominent 
institution comprising a team of over 500 people, who 
collectively work towards rehabilitation of the differently- 
abled and underprivileged. It has hospitals, vocational 
training centres, orphanages and other institutions besides, 
including a free digital school. It also distributes artificial 
limbs and aids and appliances to the differently-abled, 
organises grocery distribution camps, mass weddings and 
much more. All these services are 
offered completely free of cost. 
The institution, however, is helped 
with donations by compassionate 
supporters and grants from the 
central and state governments. 

Narayan Seva Sansthan’s 
mission of rehabilitating 
differently-abled and 
underprivileged individuals actually 
is a holistic approach—to ensure 
that every underprivileged person lives a life of respect and 
dignity in society. Rehabilitation, accordingly, happens 
at the physical, social and economic levels, especially of 
children, who are either born with disabilities, or have 
been disabled by diseases like polio after birth. Given 
that these conditions usually stem from lack of nutrition 

When I remember the faces 
of all the people that we were 

able to help, it gives me immense 
pleasure and joy. But there are still 
many more people to help, many 
more mouths to feed, and I will 
serve everyone I can until my last 
breath

Top: A mass-
wedding organised 
by Narayan Seva 
Sansthan in progress 
Right: Staff of 
Narayan Seva 
Sansthan preparing 
meal for children 

during pregnancy, or because of malnutrition during 
childhood, they are more widely prevalent in rural and 
tribal areas and deprived households. Thus, most of the 
victims’ families are unable to afford the kind of medical 
attention they require, and it is here that Narayan Seva 
Sansthan steps in with corrective surgeries, artificial limbs 
and different aids and appliances. It conducts 70-80 free-
of-cost surgeries every day, we are told, and has performed 
more than four lakh successful surgeries till date. “We 
have always tried to cater to the needs of those who come 
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knocking at our door for help.  We financially support 
families who do not have any earning member,” says 
Kailash 'Manav'.  

A holistic approach 
To rehabilitate beneficiaries socially and economically—or 
at least those who need it—the Sansthan runs a digital 
school for tribal children and vocational training centres 
for adults, where they are provided training for employable 
skills such as sewing, computer operation and mobile 
repairing. Apart from these, there also is a residential 
school for deaf, dumb and visually impaired children. 
As for destitute children who have nowhere to go, the 
Sansthan has its own orphanage and home for mentally 
retarded children, where they are accommodated.    

To make all this possible, the Sansthan has a dedicated 
team comprising doctors, nurses, teachers, counsellors and 
technical and administrative staff. All of them are deeply 
devoted to the service of others. The Sansthan, in fact, 
only hires people who have a deep sense of compassion 
and are committed to empowering the needy and 
deprived.  

Speaking of actual numbers, apart from its 
headquarters in Udaipur, Narayan Seva Sansthan has 
over 480 branches across India. It also has 12 hospitals 
in Udaipur with 1,100 beds in total, 23 physiotherapy 
centres, a residential school, a digital school, an orphanage, 
a home for mentally retarded children and vocational 
training centres in Udaipur and Ahmedabad. 

Awards and honours   
For his commitment and lifelong dedication to the 
service of the underprivileged, Kailash ‘Manav’ has 
been honoured with a number of highly prestigious 
awards. They include the Personal Category Award (for 
excellent services in the field of ‘Welfare of Persons with 
Disabilities’, by Former President of India, Dr A P J 
Abdul Kalam, in 2003); National Award (by the then 

Union Minister for Finance, Shri Pranav Mukherjee, in 
2011); the Padma Shri (by Former President of India, 
Smt Pratibha Patil, in 2008); and others. Awards were 
also received by the president of the institution, Prashant 
Agarwal, on behalf of Narayan Seva Sansthan. Further, the 
Satya Shanti Award was conferred on Prashant Agarwal 
and director Vandana Agarwal. 

The road ahead
Despite decades of dedication and service, Kailash 
Chandra Agawal ‘Manav’ shows no signs of tiring. Asked 
how satisfied he feels when he looks back at it all, he says, 
“When I remember the faces of all the people that we 
were able to help, it gives me immense pleasure and joy. 
But there are still many more people to help, many more 
mouths to feed, and I will serve everyone I can until my 
last breath.” 

That he very well means what he says becomes 
evident from the fact that notwithstanding its many 
achievements, Narayan Seva Sansthan looks to enhance 
its facilities. On the anvil is a new project in the heart of 
the city called World of Humanity, under which there 
will be a 450-bed hospital with state-of- the-art amenities 
and facilities for differently-abled people; India's first 
modernised manufacturing facility for artificial limbs; 
a vocational training centre for people with intellectual 
disabilities, visual impairments and speech and/or hearing 
impairments; and a centre for research and development 
for specially-abled people. The project, we are told, will be 
completed in the next two years.  

Top: Kailash Chandra Agarwal ‘Manav’ being 
honoured with the Padma Shri by Former President of 
India, Smt Pratibha Patil, in 2008 
Left: Kailash Chandra Agarwal ‘Manav’ being 
honoured with the National Award by the then Union 
Minister for Finance, Shri Pranav Mukherjee, in 2011
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Text   Neha Kirpal

 Researcher, writer, photographer, campaigner and academician, 
Professor Pankaj Sekhsaria has traversed many roads, but it is for his 

extensive work in the field of environment and wildlife conservation in the 
Andaman and Nicobar Islands that he is known best.

The NaTure CoNserver  

The AndAmAn And nicobAr 
islands is an archipelago of hundreds of 
islands in The bay of bengal characterised 
by rich evergreen forests, sandy beaches, 
serene environs and clear turquoise 
waters that support a rich diversity of 
marine life. it is this tropical paradise 
on which Professor Pankaj Sekhsaria 
has largely focused his attention as an 
environmentalist and conservationist, 
besides, of course, pursuing his other 
interests as an author, researcher and 
academician.   

Erudite and multifaceted     
Armed with several degrees (he has 
a bachelor's degree in mechanical 
engineering from Pune University; a 
master’s degree in mass communication 

from mass communication research 
centre, Jamia milia islamia, new delhi; 
and a Phd in Science and Technology 
Studies from maastricht University, The 
netherlands) Pankaj Sekhsaria has been 
engaged with iiT-bombay as full-time 
faculty in the centre for Technology 
Alternatives for rural Areas since 2018. 
earlier he has worked as a senior project 
scientist at the dST centre for Policy 
research at iiT-delhi. Along the way, 
he has also worked for a long time in 
the field of environmental activism and 
communication with the delhi and Pune-
based environmental group, Kalpavriksh.  
 
Environmentalist and 
preservationist    
So what was it that led him on the path to 
environmental conservation. “my earliest 
influences go back to my high school 
days in the suburbs of Pune. one of my 
neighbours was regularly visited by a 
relative who was a student at iiT-bombay. 
A keen wildlife enthusiast and secretary 
of iiT’s nature club, he introduced 

Pankaj Sekhsaria
(Photo by Amirtharaj Stephen)
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his master’s in Delhi, he came in contact 
with Kalpavriksh which had previously 
done some work in the islands and started 
working in the islands along with the 
organisation. Around the same time, he 
put together a proposal that allowed him 
to go back to the islands. After completing 
his master’s, he received some funding.  

A writer and chronicler    
The best known chronicler of 
contemporary issues in the islands, 
Sekhsaria is the author of five books on 
the islands including his debut novel The 
Last Wave: An Island Novel (HarperCollins 
India, 2014), a story embedded deeply 

As one of the most 
bio-diverse places 

in the country with tropical 
forests, a unique coastline 
and rich marine system, 
this is a very seismically 
active zone with regular 
earthquakes, an active 
volcano and history of one 
of the most devastating 
tsunamis. Are we accounting 
for these realities as 
development programmes 
are being proposed?

Top left: A hermit crab 
and a hatchling of a green 
sea turtle in South Sentinel 
Island
Bottom left: Jelly fish just 
off the coast of Port Blair 
(Andaman and Nicobar 
Islands)
Bottom right: Some of the 
books authored by Pankaj 
Sekhsaria

in the history, ecology and the people of 
these islands. He has also written Islands 
in Flux: The Andaman and Nicobar 
Story (HarperCollins India, 2019), a 
compilation of 35 stories and academic 
papers that sum up 20 years of his 
journalism in these islands. His latest and 
first illustrated book for children, Waiting 
for Turtles (Karadi Tales), is a short story 
about turtle nesting in the islands.  

Further, at Kalpavriksh, Sekhsaria has 
been editing a 24-page newsletter called 
Protected Area Update, which has been 
published uninterruptedly every two 
months for 25 years. He has also compiled 
and edited three books based on the 
information in these newsletters, which 
provide interesting insights and trends 
on wildlife conservation and protected 
area management in different parts of the 
country.  





Text   Benaifer J Mirza

With 26 properties located across the 
country and the number growing, 

the Pride Group of Hotels has much 
to be proud of. Meet father-son team 

Sureshchand Premchand  and 
Satyen Jain, who are taking the group 

from strength to strength. 

and 

pread across many ciTies and 
states of india, pride Hotels is one of the 
leading names in the hospitality industry 
today, managing and operating a chain 
of hotels that boast over 2,500 rooms, 52 
restaurants and 73 banquet halls across 
india. all these hotels are conveniently 
located and offer memorable stays, thanks 
to their modern amenities and facilities, 
which also make them ideal for business 
and leisure. at the helm is sureshchand 
premchand Jain (better known as s p Jain), 
the man, who as Founder promoter of 
pride Hotels Limited, has accomplished it 
all, adding one hotel at a time to the ever-
growing chain.  

Finding his calling      
With his career as a hotelier spanning 

three decades, it really has been a long 
journey for s p Jain, who started out with 
a management consultancy firm, s p 
capital Financing Ltd, in mumbai, after 
completing his chartered accountancy 
course. as a consultant, he handled 
various manufacturing projects in the early 
years. But they didn’t interest him much.  
eventually, he came across the hospitality 
sector and instantly knew that this was his 
calling. 

so what was special about the 
hospitality industry? “it suited my project 
management and financial management 
skills. it was one sector that could be 
managed by professionals,” says Jain. 
and, thus, in 1988, his first hotel under 
the brand name ‘pride Hotels’ was 
commissioned in pune, maharashtra. 
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managed properties. The profits grew too (by more than 
15-20 per cent over the previous year).   

Changing trends 
Over the years, Jain has seen the industry change and 
evolve in so many ways. “The hospitality industry has 
shifted to adapt to new technologies and changing 
consumer behaviour. Consumers have come to expect 
more services and amenities, but at lower costs—and these 
offerings often make the difference,” he shares. There have 
been changes in the Pride Group too, with his son, Satyen 
Jain, joining the business and becoming a part of
the top management in 2007. 

Gen Next    
The apple doesn’t fall far from 
the tree, as may be said of Satyen 
Jain, who has followed in his 
father’s footsteps. He has a degree 
in Family Managed Business 
(FMB) from the S P Jain Institute 
of Management, Mumbai, and 
has completed his Chartered 
Accountancy (which was followed 
by articleship at Deloitte Touche 
Tohmatsu Limited). 

Having joined as the director 
of Pride Hotels Limited in 2007, 
Satyen Jain already is a seasoned 
hand in the hospitality industry. 
As CEO, he now heads the 
group's overall operations and 

Left: Stallion Bar at 
Pride Plaza Hotel, 
Aerocity, New Delhi  
Down: Executive Suite 
at Pride Plaza Hotel, 
Aerocity, New Delhi 

expansion plans, taking care of business development 
and finding properties in new locations for purchase or 
management. Asked about the hospitality industry today, 
he says, “Technical advancement and the latest modes 
and mediums are of necessity in today’s ever-changing 
dynamic, competitive world. I ensure our team is well-
equipped with advanced, world-class tools and systems to 
overcome the hurdles.” To explain himself, he elaborates 
about going contactless, which was something everyone 
wanted to initiate. And then, the current scenario made 
it a mandate; and the speed with which it is being 
implemented now is better than ever before. This, he 
feels, has given business travellers and MICE teams 
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Technical 
advancement and 

the latest modes and 
mediums are of necessity 
in today’s ever-changing 
dynamic, competitive 
world. I ensure our team 
is well-equipped with 
advanced, world-class 
tools and systems ... 

added confidence. Also, no one had ever thought of a 
digital wedding, but today it is a reality. Live streaming 
and contactless serving too are so common today at every 
wedding. “It’s encouraging to know the industry is turning 
world-class even with such restricted capacities. So we’ve 
grown rapidly (despite the current situation),” adds Jain.  

Satyen Jain is passionate about sustainable green 
hotels, having introduced several new initiatives. “At 
Pride Hotels, we have adopted many green practices 
such as recycling water, energy conservation, purchasing 
wind power, and others. We have started rolling out 
technologies that will help us become more energy-
efficient,” he says. Thus, AI-based thermostats have been 

installed that adjust heating 
and AC temperatures 
automatically, while room 
sensors detect light levels 
automatically, increasing 
and reducing the brightness 
of bulbs. 

Coping with Covid-19   
As regards the current 
scenario, The Pride 
Group’s contribution 
during the pandemic has 
been noteworthy. They 

Right: Pride Plaza Hotel at 
Aerocity, New Delhi  
Down: S P Jain with Shri 
Nitin Gadkari, Minister of 
Road Transport & Highways, 
Govt of India, at the opening 
ceremony of Pride Plaza 
Hotel, Aerocity, New Delhi

have respected the government’s decisions, adhered to 
restrictions posed on public gatherings, a vaccination drive 
was organised, the daily basic necessities of all employees 
were taken care of, and a CSR activity was also initiated.  
Further, guests were taken care of by adopting necessary 
measures, elaborating about which Satyen Jain says, 
“Guest safety is of prime importance to us. Even during 
the first wave, we welcomed quarantine guests from across 
the globe. Our operations team was quick to learn all 
advanced and enhanced techniques to handle the crisis, 
and our housekeeping team was trained to ensure that all 
guests felt safe and stayed healthy during their isolation 
period. All protocols were and are still being duly met 
with by all our units. Further, during the first as well as 
second waves, several doctors and medical staff members 
were stranded with nowhere to go. We opened our doors 
to them too. These medical teams termed The Pride Hotel 
to be their second home. That was a huge compliment for 
us!”

Awards and accolades
Over the years, the group has won a number of awards 
and honours, including the CNBC TV18 ‘Emerging 
Company of the Year’ award – 2008’, which was given in 
London, UK; the ITCTA Award – 2013 for Best Business 
Hotel (Pride Hotels Group), and many others.  

What next
Speaking about the group’s future plans, S P Jain says, 
“We are planning to grow by more than 50 per cent by 
2022. Also, we would like to increase our count to 50 
properties." 

The Pride Group of Hotels no doubt has come a long 
way over the years. Having already made its mark across 
the length and breadth of the country and forging ahead 
with ambitious plans for the future, it indeed has a lot to 
be proud of!   
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Text   Joseph Rozario 

Though dedicated to women’s empowerment, 
the All India Marwari Mahila Samity’s 

numerous philanthropic and social welfare 
initiatives commendably spill over to almost every 

conceivable charitable domain. 

T h e  s p i r i T  o f 

IT Is noT unusual To hear abouT 
outstanding achievements by Marwari men, but 
what about their female counterparts? how have 
they fared? The truth is they have made great strides 
too, and today there is no avenue that remains 
unexplored by them and no domain unconquered, 
including one of the defining aspects of the Marwari 
ethos: philanthropy. and this is what the all India 
Marwari Mahila samity is all about.  

Empowering women  
The all India Marwari Mahila samity, as the name 
suggests, works in the area of women’s welfare, 
chiefly education, its motto being to educate each 
and every girl child and make her self-dependent so 
that she is able to lead an honourable and respectful 
life and contribute to making both society and the 
nation strong. besides girls’ education, the samity 
also assists weaker sections of society through a wide 
spectrum of initiatives.
 
 

Alka Bangur 
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Top: Mahila Samity members posing 
with students of Calcutta Blind 
School at a donation event held at 
Governor House, Kolkata, which 
was presided over by His Excellency 
Jagdeep Dhankhar, Governor of 
West Bengal  
Right: Honouring topper girl 
students at the Excellence Awards 
2019 organised by All India 
Marwari Mahila Samity 

Many roles  
The All India Marwari Mahila Samity is headed by Alka 
Bangur, who has been its president since its inception. 
But, apart from heading the Samity, actually there is much 
more to her name, given her involvement in other areas. 
An MBA from Indian Institute of Management, she has 
been Past President of Calcutta Chamber of Commerce 
and also the president of the Chamber's Ladies Business 
Forum. Currently, she is a trustee of Calcutta Chamber 
of Commerce Foundation and a committee member of 
Bharat Chamber of Commerce. She also is the MD of the 
LNB Group of Companies, of which her husband L N 
Bangur is the chairman. 

The inception    
For over two-and-a-half decades, the All India Marwari 
Mahila Samity has been making contributions through 
its many initiatives. Talking about how it all began, Alka 
Bangur says, “In 1995, we formed a Mahila Samity which 
was affiliated to All India Marwari Sammelan. Then, in 
2001 we left the affiliation and got registered under the 
Societies Act 1961. And since then, we have been helping 
in education of girl students and upliftment and self-
dependence of women.” 

The All India Marwari Mahila Samity has 47 members 
today, who not only fulfil all responsibilities that are given 

In 1995, we formed 
a Mahila Samity 

which was affiliated to All 
India Marwari Sammelan. 
Then, in 2001 we left 
the affiliation and got 
registered under the 
Societies Act 1961. And 
since then, we have been 
helping in education of 
girl students ...

to them to run the Samity, but also adopt girl students 
every year, funding their education and other educational 
needs. Apart from Kolkata, where it is based, the Samity 
also functions in Jodhpur, Jaipur and the Nagaur district 
of Rajasthan. 

Myriad contributions 
Though the Samity contributes through numerous welfare 
initiatives, there are some activities that it routinely 
undertakes throughout the year, every year, in Kolkata. 
These are:

On New Year, the Samity celebrates with night school 
children and gives them useful gifts and sweaters. It also 
gives funds to night school children of Loreto Girls School 
and Don Bosco. 

The Samity organises a Sit & Draw competition at the 
Agri Horticultural Society of India in January with about 
600 students of various schools. All participants are given a 
certificate of appreciation, gifts and food packets. 
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Clockwise from top: Mahila Samity members posing with 
students of Bangur Mahila Mahavidyalaya, in Didwania, 
Rajasthan; His Excellency Jagdeep Dhankhar,Governor of 
West Bengal and First Lady Sudesh Dhankhar gracing a 
camp for free distribution of artificial limbs, callipers and 
hands organised by the Mahila Samity; Mahila Samity 
members tying rakhis on army officers at Command 
Hospital on Raksha Bandhan

The Samity organises a picnic on Basant 
Panchami with 14 divyang schools. 

On the occasion of Holi, residents of Navneer 
old age home, Chetla; Navneer old age home, 
Tollygunge; and Mahadevi Birla Niketan (home for 
senior residents), Joka are invited to Bangur House, 
where they play Holi with flower petals with Mahila 
Samity members and invited guests. 

Medha Samman: In June, a programme is 
organised by the Mahila Samity where H E The 
Governor of West Bengal felicitates and gives cash 
awards to girl students of class X and XII, who secure 
97 per cent marks or above.

In July, Rakhi Mela is organised at the Ice Skating 
Rink on a ‘no profit/no loss’ basis. Stalls are given on 
such basis to women and girls who work from their 
homes and make or deal in handicrafts, artefacts, 
clothing, jewellery, and so on. Some stalls are given 
free of cost to charitable organisations and needy 
women and girls.

On Raksha Bandhan, Mahila Samity members 
visit Command Hospital to tie rakhis on army 
officers and patients and give them a treat of sweets, fruits 
and snacks. On this day every year, needful instruments 
and articles are also sponsored for the hospital. 

During Durga Puja, the Samity arranges food, tea, 
milk, biscuits and new clothes for the inmates of Navneer 
old age homes at Chetla and Tollygunge. 
      On Diwali, dresses, gifts and snacks are given to 
children of Asha Deep, an orphanage in Kolkata. 
       In winter, blankets are given to the Bharat Sevashram 
Sangh, to be distributed to the poor and needy. 

Contributions in Rajasthan
Apart from Kolkata, the Samity is also active in Jodhpur 
and the district of Nagaur in Rajasthan, where it grants 
scholarships to needy girls of Gramothhan Vidyapeeth, 
Shri Parmanand School Trust, Seva Bharti,  
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in TribuTe
to an Icon 

B lancpain pays tribute to its historic Fifty 
Fathoms “no radiations” watch with a new 
limited-edition reinterpretation. Called “Tribute 

to Fifty Fathoms No Rad”, the timepiece recently joined 
Blancpain’s collection of diving watches inspired from 
a historical model that enjoyed a cult status, thanks 
to its watertight construction, legibility, safety and 
robustness. The model found favour with the navies 
worldwide, including the French Combat Swimmers, 
who were the first to use it in 1953 and later the 
German military, who acquired the Fifty Fathoms 
RPG 1 model (now better known as “BUND No Rad”) 
in the mid-1960s.   

In the early 1960s, radium—a radioactive element used 
in watchmaking for its luminescent properties—was 
declared harmful to health. This led Blancpain to clearly 
indicate that their timepieces were radium-free and 
hence harmless; an attribute which was featured for the 

first time on the Fifty Fathoms RPG 1 models, that were 
used by the German Navy Combat Swimmers. 

This was done by means of a special symbol consisting 
of three red segments on a yellow background with 
a black cross and accompanied by the words “no 
radiations”. The same logo subsequently appeared on 
the Fifty Fathoms RPGA 1 model, a calendar-based 
variant of the “BUND No Rad”. These watches have 
now become sought-after collector’s items. 

The Tribute to Fifty Fathoms No Rad watch revisits 
the historical model that inspired it, featuring the 
yellow and red “no radiations” logo, against a black 
matt dial punctuated by geometrical hour-markers. 
Among its other features are “old radium”-coloured 
SuperLumiNova® coated hands, time scale (on the 
bezel) and chapter ring; a unidirectional rotating bezel; 
300 m water-resistance, the Blancpain Calibre 1151 and 
a date aperture highlighted by a white rim at 3 o’clock.

s p e c i a l  f e at u r e 29



Both in 
Kolkata and 

Rajasthan, when 
approached by any 
school or charitable 
organisation for 
any event, article 
or instrument, we 
generously provide  
the necessary funds  
for them

Left: Students of divyang schools 
at a picnic organised by the 
Mahila Samity, where wheel 
chairs were donated to them 
Bottom: Residents of old age 
homes playing Holi at Bangur 
House with flower petals with 
Mahila Samity members and 
invited guests

 
 
Vidya Shree Balika Secondary School and Vidya Shree 
Senior Secondary School. The Samity has also provided 
each school with water purification and filtration plants, 
well-equipped computer rooms and toilets. 

Away from schools, the Samity has been active in the 
area of social welfare too. In a village called Bhu Adiyon 
ki Dhani, for example, the Samity had planned to provide 
deep tube wells, but on reaching the place, it was found 
that it didn’t have electricity either. Talking about the 
incident, Alka Bangur says, “The Mahila Samity gave 
funds to procure electricity for the entire village and had 
deep tube wells erected too. On seeing these endeavours, 
the villagers provided two bighas of land to the Mahila 
Samity and rechristened the village ‘Alkapuri’.” On this 
land now stands a community hall with two rooms and a 
mandapam, Shivalaya and a children’s amusement park—
all built by the Samity.

These apart, the Samity ‘s contributions towards 
drought relief and providing tube wells in Rajasthan, and 
otherwise conducting free eye operation camps, helping 
thousands of girls with computer education, accountancy 
and English-speaking courses are also well-known.  

But these are just a few examples of its numerous 
initiatives. There’s lot more to the Samity. “Both in 
Kolkata and Rajasthan, when approached by any school or 
charitable organisation for any event, article or instrument, 
we generously provide the necessary funds for them,” 
says Alka Bangur. There also are many organisations in 
Kolkata to whom the Samity renders help around the year 
like Adyapeeth, Anandalok, Bharat Sevashram Sangh, 
Hope Kolkata Foundation, Kashi Vishwanath Seva 
Samiti, Marwari Relief Society, Nagarik Swasthya Sangh, 
Ram Krishna Mission Seva Pratishthan, and others. 

But how does the Samity come by the required funds 
for these? “We get donations from our members and 
various organisations, including the corporate sector,” says 
Alka Bangur. 

Future plans
Asked about future plans, Alka Bangur says that hostels 
for working women in Kolkata and Jaipur in the near 
future are envisaged. Also in future, the Samity would 
like to honour and give an award to one such woman of 
our country who is working for international peace and 
women’s welfare and development. To commemorate the 
event, it would like to keep a seminar on that day with 
important women of the country as speakers.  
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Charity and philanthropy have traditionally been as muCh 
a part of the marwari community as has enterprise, and dr aneel Kashi murarka is a 
shining example of it. beneath his suave exterior lies a determined entrepreneur who 
has turned the family business of manufacturing speciality chemicals for textiles into 
one of the most trusted and reputed names in the segment, while his involvement in 
the activities of his social enterprise ‘ample missiion’ and ‘samarpn’ (or C b murarka 
Charitable trust) have earned him many an adulatory epithet.  

Family legacy  
the murarkas originally hail from laxmangarh in the sikar district of rajasthan. like 
countless other marwaris, they too moved to bombay (now mumbai), lured by its 
business prospects, where they prospered and where they still live. dr aneel murarka’s 
grandfather, late Chiranjilal murarka, was a freedom fighter in his youth and later a 
social worker and a philanthropist who tirelessly worked for the community. his father 
Kashi murarka is a well-known philanthropist as well. it is not surprising then that these 
traits are present in dr aneel murarka too. “my grandfather and father being social 
workers in their own right instilled the same values in me. according to them, only a life 
dedicated to humanity is worth living,” he says.

with 
 philanthropy 

text   Neha Rege 

Dr Aneel Kashi Murarka’s responsibilities go beyond  
overseeing Mumbai-based Mirachem Industriies,  

of which he is the managing director.  
A dedicated family man and a committed philanthropist as well, 

he balances all his roles with remarkable agility and finesse! 

Balancing business 
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However, it is his father to whom  
Dr Murarka owes his entrepreneurial 
expertise. “My father is the first in 
the family to venture into business. 
From being a simple trader, he rose to 
found Mirachem Industriies without 
any financial backing and become a 
manufacturer of great repute,” he says. 

Mirachem Industriies goes back to 
very humble beginnings in the ‘70s, when 
Kashi Murarka, then a mere salesman 
in a clothing shop, set his mind on 
enterprise. In 1975, he started his business 
in Mumbai to cater to the textile sector, 
initially offering only laundry products 
that would be manufactured in two small 
galas [industrial spaces]. By dint of hard 
work and entrepreneurial acumen, he 
scripted Mirachem Industriies’ success 
story over the years. Then, as the business 
grew, so did its infrastructure, making 
Mirachem what it is today. Summing up 
his father’s core values, Dr Aneel Murarka 
says, “He is a self-made man, a man of 
high ethics and a strict disciplinarian.” 

Today, Mirachem Industriies is a 
leading supplier of high-performance 
speciality chemicals for textiles in the 
Indian subcontinent. It offers a range 
of products—primarily auxiliaries and 
speciality chemicals—that find application 
in various processes of textile production 
such as sizing, de-sizing, pre-treatment, 
dyeing, finishing and so on. The 
products are suitable for different kinds 
of fabrics such as cotton, polyester, wool 
and synthetic fibres and blends. It has 
certifications for its products from key 
quality assurers related to textiles such as 
Oeko-Tex and Global Organic Textile 
Standard (GOTS). It has implemented 
best practices of sustainable chemical 
management as per the guidelines of 

ZDHC, a group of apparel and footwear 
brands and retailers working together to 
lead the industry towards zero discharge 
of hazardous chemicals. The products 
also comply with the norms of REACH 
(‘Registration, Evaluation, Authorisation 
and Restriction of Chemicals’, a European 
Union regulation from 2006), ECHA 
(European Chemicals Agency) and 
other environmental regulatory agencies. 
“Today, foresighted businesses around 
the globe are responding to the growing 
demand for safe products. At Mirachem 
Industriies, green chemistry [the design 
of chemical products and processes that 
reduce or eliminate the use or generation 
of hazardous substances] is now the core 

part of our business,” Dr 
Murarka says. This means 
that not only are Mirachem’s 
customers protected and 
sustainable product lines 
created, but by generating less 
waste in the first place and 
recycling it wherever possible, 
the company benefits the 
environment too. Much of 
the credit for all this goes to 
Kashi Murarka, however. “As 
the founder and chairman of 
the business, my father is the 

My father is the 
first in the family 

to venture into business. 
From being a simple 
trader, he rose to found 
Mirachem Industriies 
without any financial 
backing and become a 
manufacturer of great 
repute

brain behind the chemistry and a whiz 
at operational efficiency, and we are 
incomplete without his expertise,” adds Dr 
Murarka. 

Mirachem Industriies has its office 
in Goregaon, Mumbai, while its 
manufacturing facility (which also has an 
R&D laboratory and a quality control 
laboratory) sprawls across 40,000 sq m in 
MIDC Industrial Area, Pune. 

Besides his entrepreneurial brilliance, 
Kashi Murarka also is a committed 
philanthropist, who as the founder of 
Samarpn, has undertaken the construction 
of various public utility projects, many of 
which have been lauded. These include 
Shiv Dham (a Hindu crematorium in 
Goregaon, Mumbai), residential quarters 
for women police personnel, a lawyers’ 
chamber for their Bar Association and an 
air-conditioned bus stand in Laxmangarh. 
Further, as the number of his beneficiaries 
increase, so does the number of those who 
acknowledge his welfare initiatives and 
generosity. For instance, on the occasion 
of Shekhawati Bhaskar completing 24 
years, the Dainik Bhaskar Group had 
carried a dedicated article on the C B 
Murarka Charitable Trust in its 172-page 
Anniversary Special edition, highlighting 
Kashi Murarka’s social work for the 

Top: Dr Aneel Murarka (left) with his father Kashi Murarka in their 
hometown Laxmangarh, garlanding the marble statues of his grandparents 
Shri Chiranjilal and Badami Devi Murarka, in 2018
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Above, from left: Dr Aneel Murarka (right) receiving the Bihar Mitra Award 2018 from the then Chief Minister of 
Maharashtra, Devendra Fadnavis, for his health-care initiatives for backward communities in Masahri village in Bihar; 
Dr Murarka (left) being felivvvcitated by Former President of India, Dr APJ Abdul Kalam, for his educational initiatives 
conducted for the benefit of students of Mumbai’s colleges, in 2014

people of Laxmangarh. Asked about his 
philanthropic side, Dr Aneel Murarka 
says, “He is an inspirational and down-
to-earth personality. He is involved 
in countless social endeavours both in 
Mumbai and in our home town, but as a 
silent giver who has never made a show of 
his charities and social work.”
 

be alert in both body and mind and full 
of unbridled energy. Moreover, one of his 
golden rules of business is: ‘If you want 
to be successful, get your hands dirty and 
get involved,’” says Dr Murarka. And so it 
was at the young age of 14 that he stepped 
into the family business, starting as a 
trainee and gradually working his way up, 
learning the nuances of the trade through 
hands-on experience.

Coming to academics, Dr Aneel 
Murarka schooled at the Rev C F Andrews 
High School in Santacruz, Mumbai. 
Though a below-average student and a 
backbencher in school, he did manage 
to get a first class in his Class 10 SSC 
exams—much to the amazement of his 
teachers—and then earning a first class 
again in college, having graduated with 
a Bachelor of Commerce degree from 
Shri Chinai College of Commerce & 
Economics in Andheri, Mumbai.  

On top of his game
As the managing director of Mirachem 
Industriies, Dr Aneel Murarka handles 
marketing, amongst other things. Having 
joined the business in 1983, it has been a 
long journey for him already. However, 
it is during the last 14-15 years that he 
has been working on his desire to take 
the business to a different level. He says, 
“The entire world looks to Asian countries 

Taking up the baton  
Like most Marwari scions, Dr Aneel 
Murarka too started his career learning the 
essentials of the family business, starting 
right from his teenage years. “As a self-
made man, my father knew the challenges 
one has to face in running a business. This 
was perhaps why he wanted me to learn 
the ropes at a young age, when I would 

Top: The Murarka family
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for sourcing fabrics, and this is where we 
decided to expand our overseas presence. 
We look forward to further broadening 
the spectrum wherever we can.” 

Differentiation is very important 
when it comes to business, and for 
Mirachem Industriies, its competitive 
edge comes from its never-ending quest 
for improvement. Dr Murarka says, 
“This means having the best people, 
the best processes, and, of course, 
giving prompt service and your best 
possible to ensure clients’ satisfaction.” 
Thus, Miracham remains dedicated to 
delivering value to clients by optimising 
the overall operational efficiencies of 
its quality control labs, R&D centre 
and manufacturing facility and also 
through innovations and technological 
breakthroughs that result from its highly 
skilled and technically qualified team.

Spirit of giving
A people person, Dr Aneel Murarka 
loves to mingle with individuals from all 
walks of life, learn from them, listen to 
their problems and help out in whichever 

way he can. It never occurred to him 
that it could lead to something more, 
he says, but it’s been more than three 
decades now that he is engaged in doing 
various humanitarian and social work 
for fellow beings. “I am doing this not to 
get something out of it, but for my own 
solace. I am trying to give back what I 
have got from society,” he says, adding, 
“God has given us this human life. It is 
not about the quantity of work you do; it 
is about the quality of work you do, and 
in whatever way you can. Everybody is 
competent enough to do that little bit for 
society. Just keep doing it and the world 
will be a fantastic place to live in!”

Samarpn continues to be actively 
involved in the construction of public 
utility facilities across Maharashtra (in 
Mumbai and Lonavala especially) and 
Laxmangarh, in Rajasthan. As for Ample 
Missiion, which has been founded by 
Dr Aneel Murarka himself, it has 115 
social awareness projects and campaigns 
(including short films) to its credit already, 
covering education for underprivileged 
children, health care for the poor, 

employment creation for youth, hunger 
elimination, cleanliness and hygiene, equal 
opportunities for marginal communities 
and disaster relief work during natural 
calamities in the country. The idea,  
Dr Murarka explains, is to touch lives that 
are economically backward or neglected 
by mainstream society and bring about a 
social change for a better India through 
collective effort. These apart, Ample 
Missiion organises three unique award 
shows annually to recognise and applaud 
the unsung heroes from across India 
whose life and work can inspire millions: 
The Shoorveer Awards (for bravery 
and courage), Awards Zindagi Ke (for 
martyrs and living legends from the armed 
forces) and Bharat Prerna Awards (for 
differently-abled achievers, or ‘limited-
edition individuals’, as Dr Murarka calls 
them). Reflecting on his many initiatives, 
Dr Murarka says, “I realise that many of 
the goals we are trying to reach will not 
happen in the short term. But certainly, I 
hope that every day, the life of somebody, 
somewhere is being improved in some way 
through our efforts.” 

Clockwise from left: Dr Aneel Murarka, as 
part of an Ample Missiion initiative, teaching 
vertical gardening to students at Purushottam 
High School, Mumbai, on the eve of World 
Environment Day in 2019; Dr Murarka giving 
a ready-to-eat meal packet to a hungry child 
during a food distribution drive in the pandemic, 
in 2021; Dr Murarka spending quality time 
with children during a fun activity session at an 
orphanage near Pune in 2021
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God has given us 
this human life. It is 

not about the quantity of 
work you do; it is about the 
quality of work you do, and 
in whatever way you can. 
Everybody is competent 
enough to do that little bit 
for society. Just keep doing 
it and the world will be a 
fantastic place to live in!

Family ties
Dr Aneel Murarka’s family comprises 
his father Kashi Murarka, mother 
Meena, wife Sangeeta, son Sidhaant, 
younger brother Manish, sister-in-law 
Sheena, nieces Dipanjli and Adwitiya 
and younger sister Manissha, who is 
married with three children. His mother 
is a homemaker, while his wife manages 
the home and is a fashion designer and 

Left: Dr Aneel Murarka’s 
biography ‘Uncommon 
Dreams of a Common 
Man’ being released 
by the Governor of 
Maharashtra, Bhagat 
Singh Koshyari, at Raj 
Bhavan, Mumbai, 
in 2020. (L-R) Actor 
Dalip Tahil, Dr Aneel 
Murarka, Governor of 
Maharashtra Bhagat 
Singh Koshyari, 
comedian Raju Srivastav, 
actor Boman Irani

Right: Dr Aneel Murarka 
with a few members of 
his family (l-r) Manish 
(younger brother), Kashi 
(father), Dr Murarka

actively engaged in various cultural and 
social works. His teenage son is pursuing 
a dual degree programme (MBA and 
Master of Chemical Engineering), but 
is already actively involved in the family 
business as well as the social initiatives of 
Ample Missiion. His brother and sister-
in-law are also involved in managing 
the family business and they also engage 
themselves in various social activities 
from time to time. Both his nieces are 
studying and have already become strong 
pillars of Ample Missiion. 

Business outlook
According to Dr Murarka, speciality 
chemicals constitute 18 per cent of 
the total chemicals and petrochemicals 
market in India. As for future outlook, 
he feels demand for speciality chemicals 
is expected to grow at 12 per cent CAGR 
from FY19-22, given that India has a 
huge local demand base, exports are 
significant with room for expansion and 
imports seem significant too with scope 
for domestic substitution. Add to this 
buyers’ desire to diversify beyond China 
in a post-Covid scenario, and the future 
for the country’s speciality chemicals 
industry looks very bright indeed.  
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ho would have thought of putting 
old shoes to good use by turning them 

into trendy slippers? Friends and fellow 
athletes Shriyans Bhandari and Ramesh 

Dhami did. The duo is at the helm of 
a growing self-sustaining social venture 

today in Mumbai. Rightly called Greensole, 
it works on a business model where old 

shoes are refurbished, thus reducing carbon 
emissions by keeping them away from landfills, 

while also creating employment opportunities, 
retailing eco-friendly footwear and providing 

footwear to children in need.  

The germ of an idea   
It all began with the vexing issue of the two friends 

having to discard expensive sports shoes every few 
months after they became unfit for heavy-duty running. 

Shriyans Bhandari hails from a business family in Udaipur 
that has interests in real estate, hotels and schools, while 

Ramesh Dhami comes from a rural background. It was 
their common love for running that had brought the two 

together, and as they ran and burned through pair after pair, 
the thought of removing the usually frayed uppers and using the 

relatively unspoilt soles occurred to them. It was Ramesh Dhami 

Text   Joseph Rozario 

Great ideas can sometimes have the most unexpected origins.  
One such idea led friends Shriyans Bhandari and Ramesh Dhami 
to start their social enterprise Greensole that recycles used shoes, 

integrating philanthropy, economy, sustainable practices and 
environmental conservation in the process.    

Shoeing 
theunShod 
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shoes collected from their employees plus `199 for each 
pair, and we recycle them and donate them on their behalf 
under their CSR programmes,” says Bhandari, explaining 
the arrangement. 

From old to new   
Greensole has donated 3,85,000 recycled footwear to 
date. The recycling process involves bringing in old shoes 
from its collection centres—it has collection centres in 
major cities across India. In fact, anyone can donate shoes 
and clothes to Greensole by following instructions on 
their website ‘www.greensole.com/Collection-Center’. 
Only footwear without heels can be recycled, so they 
are sorted next. Part of this sorting actually happens 
automatically with guidelines being laid down by 
Greensole at collection centres as regards what exactly 
is needed. In addition, defective and rejected pairs from 
footwear factories also make their way into Greensole’s 
refurbishment units, of which it now has three in Mumbai 
and one in Jharkhand. (One of these units in Mumbai is 
partnered with Ram Fashion Exports, one of the largest 
exporters of commercial footwear in western India.) 
In these refurbishment units, the sorted pairs are then 

They give 
us old shoes 

collected from 
their employees 
plus R199 for each 
pair, and we recycle 
them and donate 
them on their 
behalf under their 
CSR programmes

Clockwise from left: 
Shriyans Bhandari 
(second from left) and 
Ramesh Dhami (second 
from right) with the 
directors of Ram Fashion 
Exports and some 
members of their retail 
team; Shriyans Bhandari 
running; Shriyans 
Bhandari trying slippers 
on children at a footwear 
donation event

disassembled, the sole is cut into standard footwear sizes 
and fitted with uppers to produce slippers that look as 
good as new.        

To source workers for these refurbishment units, 
Greensole operates skill centres where underprivileged 
members of society are taught to use different machinery 
and about the complete refurbishment process, thus 
generating employment for them. One such skill centre 
has been sponsored by Tata Steel in Noamundi in 
Jharkhand. 

Besides serving social causes, Greensole also retails 
its products online through its website, e-commerce 
platforms and 
partnerships, with which 
the company is able to 
cover costs and earn some 
profit as well.  “People 
buy from us because we 
are a responsible brand, 
plus we support social 
causes,” says Bhandari, 
talking about Greensole’s 
increasing popularity. 
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Impressive growth 
In just seven years since its inception, Greensole has grown 
into a large social enterprise with Shriyans Bhandari 
looking after business development, marketing and 
finance and Ramesh Dhami looking after data collection, 
distribution and manufacturing. It has extended its 
footprint from Maharashtra to 13 states across India in the 
meanwhile, recycling numbers have gone up from 10,000 
to 2,00,000, and of late Greensole has also ventured into 
recycled accessories and vegan footwear. Amidst all this, 
it has won several prestigious awards including the Lexus 
India Design award for unique innovation in 2017. It 
also has been a DBS Grant Awardee in 2016, whereby it 
received a 25,000 dollar grant by way of capital support 
from DBS Bank; and Shriyans Bhandari and Ramesh 
Dhami have been featured in the Forbes ‘30 Under 30 Asia 
2018’ list. 

Clockwise from top left: Shriyans 
Bhandari (fifth from left) and 
Ramesh Dhami (fourth from 
left) with a young Greensole 
team; Shriyans Bhandari (right) 
posing with cricketer Harbhajan 
Singh; Children flaunting their 
new slippers at a donation event; 
Shriyans Bhandari at the Lexus 
India Design award ceremony 

The road ahead
Encouraged by Greensole’s impressive performance, 
Bhandari looks to push for all-round growth in the years 
ahead, starting with an ambitious target of donating 
a million pairs of footwear, turning Greensole into a 
mainstream brand, extending its footprint to foreign 
shores and also increasing its turnover.    

Though still in his twenties, it’s been quite a journey 
for Shriyans Bhandari. A book he has written in 
association with Somma Banerjjee recently called Lessons 
of a Curious Sole sheds light on this journey. Earlier in 
2013, he has co-authored a coffee-table book called Birds 
of Aravallis, which was published in association with 
Rajasthan Tourism and BNHS India.  
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Text   Pooja Mujumdar

There is a workplace revolution that is sweeping 
across the globe which is redefining the way 
people work: co-working spaces. As one of 

India’s largest co-working and managed office 
space providers, IndiQube, co-founded by 

Meghna Agarwal, is well-positioned to tap this 
opportunity.

Driving the 

co-working 

eople who endure the rush-hour commute to and from their office may like the idea 
of working from home. But working from home may mean working alone, without 
human interaction and support. This is where co-working spaces (or shared office 
spaces) come in with their spectrum of amenities like Wi-Fi, printers, gym, pantry 
and more, making a world of a difference. They allow users to rent a dedicated desk, 
or a private office, or an enclosed cabin or a room for meetings and training, while 
enabling them to network with each other in a shared space. Co-working spaces 
have thus found favour among working professionals, who prefer the flexibility of 
choosing when to work and from where, given their desire to cut out on the daily 
commute and work closer to home. Even employers looking to reduce overhead 
expenditures are now realising the benefits of co-working spaces, which come with 
the flexibility of office sizes, rent tenures and costs.
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From top: Meghna Agarwal; 
A buzzing cafeteria at 
IndiQube Orion, in HSR 
Layout, Bengaluru

And with co-working spaces adapting to changing 
work preferences and norms as a new normal in the 
current scenario, they are seeing demand notwithstanding 
the realities of the ongoing pandemic. Among those to 
sense the pulse of the times and innovate accordingly has 
been Bengaluru-based IndiQube. Founded by husband-
wife duo Rishi Das and Meghna 
Agarwal in 2015, IndiQube is an 
end-to-end workspace solution 
provider catering to the holistic 
needs of enterprises, offshore 
development centres, small and 
medium-sized enterprises (SMEs) 
and start-ups. What differentiates 
it from the competition is its 
unique ‘office in a box’ solution 
that encompasses workspace 
design, interior buildout and a 
range of B2B and B2C services 
by leveraging technology. “We 
cater to the entire ecosystem of 
office infrastructure—set-up, 
operations and providing end-
to-end solutions—starting from 
the space to the design, the build, 
operations and management of 
workspaces pan-India, powered 
by our strong technology 
platforms MiQube, ServiQube 

and Tenant Portal,” says Meghna Agarwal.
IndiQube currently has over 3.5 million 

square feet of area under management, spread 
across more than 50 properties in Bengaluru, 
Pune, Chennai, Hyderabad, Noida and 
Mumbai. It has an in-house team of over 350 
employees and caters to more than 450 clients, 
including Hitachi, Philips, Standard Chartered, 
Eli Lilly, Myntra, Unacademy, redBus and 
Sopra Steria.
 
Foray into business  
Agarwal has earned an MBA in Finance from 
IMT Ghaziabad and also pursued a company 
secretary course from the Institute of Company 
Secretaries of India. She had initially aimed to 
become an investment banker, but when she 
completed her MBA, recession hit, following 
the 9/11 attacks in the USA. If the US economy 
had been already suffering because of the 
moderate recession after the dot com bubble 
burst, the terrorist attacks added further injury 
to it. As a result, there were hardly any lucrative 
opportunities for Agarwal to take up. It was 
around this time that she met Rishi Das, with 
whom she went on to start HirePro Consulting 
in 2004, with a vision to provide technology-
enabled recruitment solutions to corporates 
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and make the hiring process frictionless for 
them. In 2009, Agarwal decided to broaden 
her horizon by starting Ultrafine Minerals. 
Today, the company, with its manufacturing 
plants across India, is a leading supplier of 
minerals such as calcite powder, dolomite 
and soapstone to cable, polymer, plastic and 
paper industries.

As for Das, he completed his bachelor’s 
degree in electrical engineering from IIT 
Roorkee in 1997 before working for a year 
with Tata Infotech as an engineer. In 1999, 
he partnered with his brother Anshuman 
to start CareerNet Consulting, which has 
since grown to become one of the largest 
talent acquisition companies. Currently, it 
is a market leader in recruitment process 
outsourcing (RPO) with over 1,500 
employees.  

Workspaces, reworked 
So, what made IndiQube see the light of day? Agarwal 
explains: “Space [an area rented or sold as business 
premises] has always been close to our hearts, and we 
understood how space worked for diverse companies. 
Moreover, during our entrepreneurial journey, we realised 
that enterprises, for their office space requirements, are 
faced with challenges such as volatility, high capex [capital 
expenditures] and long-term leases from traditional 
landlords. In our quest to revolutionise workspaces, Rishi 
and I started this journey with IndiQube.”

Even in its initial days, IndiQube had on board 
organisations such as BlueStone.com, KPMG, FreshMenu, 
Cohesity, TMF and many more as clients. “There has 
been no turning back ever since,” says Agarwal. “And 
we have consistently been at operating profit levels right 
from our first year of operations,” she adds with pride. 
Along the way, in 2018, IndiQube raised `100 crore in 
a Series A round of funding led by Ashish Gupta (then 

Clockwise from top left: 
Meghna Agarwal (left) 
receiving the ‘Emerging 
Thought Leader’ award 
from actress Huma 
Qureshi at ET Power 
Icons 2020; Meghna 
Agarwal (second from 
right) receiving the 
‘Breakthrough Enterprise’ 
award at Brands of 
India 2019, organised by 
YourStory, in association 
with the Ministry of 
MSME; Rishi Das (left) 
and Meghna Agarwal

the co-founder of Helion Ventures) and WestBridge 
Capital. The investment strengthened IndiQube’s 
execution capabilities and set it on the path for pan-
India expansion. 

Thoughts for the future   
According to Agarwal, many companies are now talking 
about embracing a hybrid model of working, in which 
employees work both remotely and from the office—
particularly from a long-term perspective—which makes 
co-working spaces all the more attractive for them. 
Keeping up with the times, IndiQube is offering flexible 
tenures for lock-in and leases to clients and allowing 
them to distribute their workforce across its properties 
based on employee proximity—thereby enabling walk-
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to-work—and also to increase or decrease the number 
of seats, as per their requirement. Agarwal adds, “We are 
digitising our clients’ workspaces so that they can convert 
a fraction of their desks into hot desks [which involves 
multiple workers using a single physical workstation at 
different times] that can be pre-booked by their employees 
on demand. We have also decoupled our workspace service 
offerings so that clients can pick and choose the services 
they require at any given point of time by leveraging our 
tech platforms.”

Speaking about future plans, Agarwal says, “Over the 
next two years, we plan to reach a capacity of 1,20,000-
plus seats. Beyond that, we see a potential to add at least 

Over the next 
two years, 

we plan to reach a 
capacity of 1,20,000-
plus seats. Beyond 
that, we see a 
potential to add at 
least 30,000 seats on a 
year-on-year basis

From top: A 
collaboration zone in 
a co-working bay at 
IndiQube Orion, in 
HSR Layout, Bengaluru; 
A cosy corner to sit back, 
relax and take a break at 
IndiQube Hexa, in HSR 
Layout, Bengaluru

30,000 seats on a year-on-year basis.” This growth, she 
explains, will be fuelled by IndiQube’s deeper penetration 
in cities where it already enjoys a presence, and also by 
foraying into Tier II and Tier III cities, by leveraging 
partnerships and exploring acquisitions of smaller 
players in those markets. Agarwal adds, “We will also be 
expanding our value-added services to further strengthen 
our position as a one-stop solution for clients, in addition 
to investing more in technology to create a smart building 
experience for them.”

Agarwal lives in Bengaluru with her husband Rishi 
Das, son Siddharth and daughter Ananya.  
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Text   Anurima Das 

Styles and trends may 
come and go, but traditional 
wear never loses its appeal, 
especially when infused with 
the best of heritage and ethnic 
traditions; and Anuj Mundra, 
the CMD of Nandani Creation 
Ltd ensures this through his 
brand Jaipur Kurti. 

forerunner in The eThnic fashion 
domain, nandani creation has curated trendy styles for 
the modern woman since its inception, fusing heritage 
with contemporary inspirations. in the apparel space, 
today they are a rapidly growing fashion house that 
specialises in traditional designs, culturally rich styles and 
fashionable ethnic wear for women.
 
        nandani creation’s strength is largely attributed 
to its leading brand ‘Jaipur Kurti’, which integrates its 
immense popularity with extraordinary production 
capabilities. The brand’s expertise in apparels shows 
through its exclusive range, which comprises a wide array 
of ethnic indian wear such as kurtas, kurtis, dresses, pants, 
suit sets, palazzos, Patiala salwars, salwar kameez, dupattas, 
and more. “at the heart of our production is the yearning 
to bring out the best of ethnic traditions and letting 
women feel the gorgeous embrace of indian heritage. We 
produce kurtis that come in different designs, patterns 
and quality and are par excellence, resulting in a beautiful 
range of products,” says anuj Mundra, the chairman and 
managing director of nandani creation Ltd. “We also give 
special attention to detailing, quality and embellishments 
to add to the design value of the products.”   

Anuj Mundra, Chairman & Managing Director, Nandani Creation Ltd 
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Building a brand      
Brand Jaipur Kurti is unique in the way it portrays the 
traditional image of Indian women. The style and design 
of each piece is well-thought out and paints a picture 
of heritage India. However, the brand is rooted in the 
modern and staying abreast of modern channels of 
retail helps them reach out to a vast audience all across. 
Customers can shop their hearts out on  
www.jaipurkurti.com, the brand’s website, or from leading 
e-commerce platforms such as Myntra, 
Ajio, Flipkart, Tata Cliq, Limeroad, 
Nykaa, Paytm, Mirraw, etc. 

Jaipur Kurti caters to women of all 
age groups—its wares are available in 
all sizes—and focuses on making every 
woman feel like she owns her own style, 
trend and tradition. Fashion has no bar 
on age or criterion when it comes to 
flaunting style and tradition, and brand 
Jaipur Kurti respects this and wants 
brand loyalists to go by their personal 
choices and not because something is 
trending. A favourite with customers 
consequently, Jaipur Kurti today ranks 
among the top brands in the online 
marketplace. Its remarkable journey 
and growth bear the imprint of Anuj 
Mundra and his team’s sustained 
efforts. Talking about the phenomenal 
success of the brand and how he has 
been able to get a strong foothold in 
the Indian market, he gives digital 
marketing and e-commerce a lot of 
credit. From focusing on e-marketing 
to ensuring a strong social media 
presence for enhancing brand visibility 
to digital promotions and paid ads on 

e-commerce platforms, Mundra has done it all to spread 
the right word about his brand. Apart from that, he credits 
his production and supply chain team for the growth they 
have been able to achieve for the brand. From maintaining 
immaculate quality standards to ensuring quick deliveries, 
every aspect, however miniscule or significant, has 
contributed to Jaipur Kurti’s journey. 
 
Retail compass     
Apart from a strong digital footprint, Jaipur Kurti also 

has a very strong offline presence. 
Currently, it has four retail stores in 
Rajasthan (at Vaishali Nagar, Jaipur; 
Triton Mall, Jhotwara, Jaipur; MGF 
Mall, 22 Godam, Jaipur; and GT 
Gaurav Towers, Malviya Nagar, 
Jaipur) and intends to open 4-6 retail 
stores every year. The broad plan is 
to first have a strong presence in all 
major cities of Rajasthan and then 
expand to other major cities of India. 
In the process of building its retail 

empire, the brand, however, does not want 
to lose its focus on customers and always 
looks to depend on customer feedback and 
suggestions to reorient its approach, designs 
and ethos. With over a decade of experience 
in this industry and keeping in mind varied 
factors like demand, price and delivery, the 
team at Jaipur Kurti moulds its collection and 

At the heart of 
our production 

is the yearning to 
bring out the best of 
ethnic traditions and 
letting women feel the 
gorgeous embrace of 
Indian heritage

Top: Anuj Mundra at the JaipurKurti.com 
factory in Jaipur
Left: A Jaipur Kurti showroom in Jaipur 
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services every season. And this practice of keeping in touch 
with the realities while remaining rooted in tradition and 
heritage makes the brand very unique.  

Customer base  
Talking about his customer base, Mundra says “Being 
present online through our own channels, external 
channels and marketplaces has helped us build a very 
big customer base. What has happened so soon, would 
have taken more than 20 years otherwise.” Mundra 
considers himself lucky therefore for the response his 
brand has received, his reasoning being Indian customers 
have started purchasing online as they have understood 
the convenience of online shopping. Further, they are 
attracted by the benefits, discounts, return/exchange 
policies that are a part of online shopping. They are also 
able to view the entire store online, make a list of their 
choices and fulfil their shopping needs with just a click.  

Future plans 
Not only has shopping been made easy by technology, 
but Mundra says he has also been able to tap a lot of 
influencers and gain immense traction through the brand’s 
social media base. He thus wants to use technology further 
to tune in new retail innovations like digital changing 
rooms, virtual store views and Quick & Fast Delivery into 
the basic framework of the brand. 

From being able to exclusively use technology to 
currently offer customers end-to-end solutions and 
benefits—right from excellent customer service to several 
value-added incentives—Mundra plans to move to the 
Main Board of the NSE in the near future. Post that, he 
wants to raise funding to make the company a `500-600 
crore revenue-generating platform. Further, on the retail 
front, he aspires to expand globally and open at least  
30-40 brand stores across India.  

Being present 
online through 

our own channels, 
external channels and 
marketplaces has helped 
us build a very big 
customer base

Clockwise from top left: Anuj 
Mundra at the  
JaipurKurti.com factory in 
Jaipur; A gray palazzo kurta 
set from JaipurKurti.com; A 
pink palazzo kurta set from 
JaipurKurti.com   
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Marwaris are known for their refined taste, 
preference for understated elegance, 

and, of course, their passion for true luxury. Keeping in 
mind this shared appreciation and desire 

for fine artisanship, design and exclusivity, 
Marwar India unveils ‘Marwar Privé’, 

a special section that covers options, trends and avenues 
across all categories of luxury—from 
travel and fashion to home design, 

real estate and technology.

The besT The world 
has To offer
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Facing page: Archana Kumari 
Singh 
Right: Archana Kumari Singh 
with husband Ranjai Singh 

Tell us a liTTle abouT your 
parenTs and early days.     
I grew up in a fort that was my home 
in the erstwhile Awadh principality of 
Pratapgarh, situated near Lucknow. My 
parents, late Raja Abhay Pratap Singh and 
late Rani Asha Dev, being the eldest in the 
family, were the custodians of the family 
traditions. 

My earliest memory of home is of one 
that was always bustling with people, of 
delectable aromas of speciality cuisines, 
large spaces and many pets. We grew 
up with a sense of decorum, discipline 
and responsibility; we imbibed kindness, 
compassion and generosity towards 
humans, animals and nature; and an 
appreciation for art, aesthetics, music 
and poetry—all of which stood us in 
great stead later. Most importantly, we 
imbibed the skills to fit in seamlessly in 
any environment, and every single day we 
learnt new lessons by just watching my 
parents conduct themselves in public life.

How and wHen did you become 
a parT of badnore and wHere 
do you currenTly live?  Tell us a 
liTTle abouT your family 
I married into the erstwhile Mewar 
principality of Badnore, in Rajasthan and 
moved to Delhi, where my husband was 
located because of his work and made 
the capital city my playground for my 
career adventures. My husband, Ranjai 
Singh, the elder of two brothers, heads an 
American Buying Agency in Delhi.

We are a family of four professionals—my 
husband; elder daughter Anantika Kumari, 
who is Vice President - HR, Citibank, 
in London; and Krittika Kumari, an 
art historian, currently working with 
the Museum of Art and Photography, 
Bengaluru.

 

Having been raised amidsT 
royal environs, How Has iT 
moulded your TasTes, ouTlook, 
preferences and design 
sensibiliTies?   
We grew up with refined sensibilities 
of design and aesthetics with much flair 
and in details of everything, be it clothes, 
jewellery, architecture, furniture or silver. 
Those were not the days of minimalism 
and clean lines; they were the days of 
elaborate details and intricacies. More was 
considered less! Even food was layered 
with flavours—rich and of complex 
techniques. I was greatly influenced by 
the Art Deco and Art Nouveau styles of 
detailing that continue to resonate with  
my preferences.  

Take us THrougH your sTinTs 
as THe ediTor of Gems and 
Jewellery maGazine and THe 
presidenT of THe lifesTyle brand 
frazer & Haws. 
I started out as a freelance writer and 
went on to become the editor of the only 
consumer magazine on jewellery in India, 
Gems and Jewellery Magazine. This was the 
start of my full-blown career stint, which 
put me on an exhilarating learning curve 
of not only the technicalities of putting 
together a publication, cover to cover, but 
also with the world of jewellery.

However, after seven years I decided to 
change course radically and joined Frazer 
and Haws, a British silverware brand 
that had recently forayed into India. 
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If you recall the advent of cell phones 
back in the mid-80s, they weren’t cheap. 
Motorola’s DynaTAC 8000X was priced 
at close to $4,000 and was incredibly 
rudimentary compared to the phones 
of today. But people loved it because 
it offered the unique proposition of 
being able to make calls on the go. The 
Mercedes-Benz EQC isn’t that different, 
as it presents itself as a flag-bearer of 
electrification from a German luxury car 
manufacturer. Most importantly, like 
the DynaTAC 8000X, the EQC benefits 
from being the frontrunner of a new 
technology, gathering new aficionados 
every time it’s on the road. It truly is a 
“one-in-a-million” car amongst a sea of 
internal combustion engines, and people 
are noticing.

First From the stable  
The Mercedes-Benz EQC is the brand’s 
first electric car to arrive in India. The 
brand was the first in the automobile 
world 135 years ago, and now it is striving 
to be one of the first yet again. The EQC 
actually is a teaser for more things to come 
from Stuttgart. Its arrival will soon be 
followed by more EVs (electric vehicles), 
both in SUV as well as traditional sedan 
formats, with even the top-of-the-line 
Mercedes-Benz S-Class rolling out an 
electric avatar in the form of the EQS.

Battery technology is new and costly—one 
of the primary reasons behind the EQC’s 
`1 crore price tag—and before options! 
Clearly, the EQC isn’t quite the bargain 
car. But Mercedes-Benz has ensured 
that there is enough by way of tech and 
features to make it a worthy deal. The 
EQC gets a crisp heads-up display, plus 
S-Class like emergency brake assist, lane-
keep assist, blind-spot monitoring as well 
as adaptive cruise control. It also has a 
luxurious and upmarket interior, complete 
with unique flute-style air vents, incredibly 
supportive electronically-adjustable leather 
seats and a sonorous 13-speaker Burmester 
sound system that elevates the cabin’s 
appeal in comparison to the GLC, which 
it is based on. And if you’re worried about 
its external appearance, well the EQC, 
with its petal-shaped multicolour alloy 

wheels and wraparound headlights, is 
definitely a head-turner. 

a speedster  
The EQC is quite comfortable too. 
The lack of an engine and the robust 
Mercedes-Benz built ensures that the 
driver and passengers travel in pin-drop 
silence, while the car’s superb sound 
insulation ensures that no external sound 
enters the cabin either. Cruising about 
town is a calming experience, unless you 
decide to be playful with a sudden stomp 
on the throttle. In that case, the dual 
motors would instantaneously respond 
with 760 Nm torque, pushing you 
firmly back into the seats, as you rapidly 
approach 100 km/h, which is what it can 
do in just five seconds after you’ve hit 
the accelerator (from standstill). Unlike 
traditional combustion engines, electric 
motors don’t have to move machinery 
and thus the power is instantaneous… the 
EQC takes you by surprise with its silent 
acceleration, it becomes so addictive that 
you find yourself yearning to give yourself 
a head start at traffic stops, just to be able 
to set off again like a speed king.

a weighty proposal  
Though shaped like an SUV, the EQC is 
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predominantly an urban utility vehicle. 
With a large boot and spacious second row 
of seats, it’s a perfect car to drive around 
town in ultimate silence. It’s monstrously 
fast, but there’s a limit to how one could 
exercise all that speed. Batteries mean 
weight, and the EQC, like other EVs, 
gets caught up in this weird concoction of 
speed and heft. This means that while you 
are incredibly quick off the line, driving 
around bends isn’t particularly engaging. 
It’s unwieldy and feels overburdened by 
its nearly 2.5-ton weight. This mass in 
momentum isn’t particularly helpful when 
trying to slow down too, as the brakes feel 
a bit underwhelming when decelerating. 
But the biggest concern is significant 
shrinkage in terms of ground clearance.

Since the EQC utilises an 80-kWh 
battery pack (placed underneath the 
floor), the ground clearance gets severely 
compromised. While it clears everyday 
roads and normal speed breakers without 

trouble, it’s the higher 
ones you need to be 
mindful of. A little 
excess momentum and 
you are sure to grind 
the underbelly. This 
gets further intensified 
by the fact that you sit 
rather high like in an 
SUV and don’t get an 

accurate understanding of what shall pass 
and what would scrape you underneath. So 
it’s best to be slow and careful, even crossing 
diagonally over some obstacles if need be. 
And if you are considering off-roading… 
well don’t even think about it!

New begiNNiNgs 
As a first-generation electric Benz, the 
EQC is a big step, but mostly in the right 
direction. It serves the primary purpose of 
being an incredibly comfortable vehicle 
to drive around town. With a real-world 
usable range of around 270 km with air 
conditioning and auxiliaries, it’s even 
possible to travel intra-city without too much 
hassle, or drive a couple of days around 
town without the need for a recharge. 
You might not get optimal corner-carving 
pleasures from the EQC, but the car more 
than enough makes up for it in terms of its 
everyday performance, given its wild but 
addictive acceleration.  
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The 
upper 
crusT
Luxury experiences 

that define Life 
at its finest

The besT The world 
has To offer

FIT FOR A QUEEN  
since 1767, when it was given a royal seal of approval by King Louis 
xV, saint-Louis crystal has been a permanent fixture in elite dining 
rooms, imperial palaces and presidential banquets around the world. 
delhi-based emery studio now brings you the Queens hall collection, 
a new series of crystal glassware from this celebrated brand. unveiled 
by saint-Louis and the palace of Versailles, the Queens hall collection 
comprises four crystal stemmed glasses with cute patterns inspired by 
the decorations of Versailles in homage to four emblematic sovereigns: 
Maria theresa of austria, Marie Leszczynska, Marie antoinette of 
austria and Maria amelia of Bourbon siciles. the collection inspires 
history while remaining anchored in modernity.    

TRULY BESPOKE        
in keeping with distinctive clients’ 
wishes to create ambitious, 
personal statements of true luxury, 
for the first time ever craftspersons 
from the house of Bovet 1822, 
working in tandem with rolls-
royce’s in-house masters, have 
designed and developed two 
tourbillon timepieces that can 
be mounted into the dashboard 
of the rolls-royce coach-built 
“Boat tail” commission. using 
the patented amadeo system, the 
bespoke timepieces, one for the 
lady and one for the gentleman, 
can be worn on the wrist, used as a 
table clock, a pocket timepiece, or 
converted into dashboard clocks 
by mounting them into a special 
holder that slots into the car itself.   
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MARWAR Luxury   

Above (L-R): ‘The One For Men Eau de Parfum Intense’ from Dolce & Gabbana (pg 65); ‘Endurance Pro Ironman’ athleisure watch (red version) 
from Breitling (pg 73); ‘Samsa Hanging Lamp’ from Orange Tree (pg 67); ‘Palladium Finished Ecridor Avenue’ writing instrument from Caran 
d’Ache (pg 76); Earrings in 18-carat rose gold from Parekh Ornaments (pg 70)



We offer a glimpse of the world’s 
best and most recent products 

that spell the last word in 
exclusivity, timelessness and 

understated elegance. 
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Narciso rodriguez
‘For Him Bleu Noir Eau De Toilette Extreme’ 

fragrance for men; contains top notes of 
cardamom and nutmeg; a heart of musk; and 
base notes of vetiver, blue atlas cedar and black 
ebony; available at Parcos and select stores and 

e-retailers across India.
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issey Miyake 
‘L’Eau d’Issey Shades of Kolam’ 

fragrance for women; contains top notes 
of grapefruit, freesia and cardamom; 

a heart of Sambac jasmine; and 
base notes of basmati rice, cedar and 
ambroxan; available at Parcos and 

select stores and e-retailers across India.  de indulgence
The most sought-after  
perfumes this season

MoNtblaNc
‘Signature’ fragrance for women; contains 

top notes of peony and clementine; 
middle notes of vanilla, magnolia and 
ylang-ylang; and a base of white musk; 
available at Parcos and select stores and 

e-retailers across India.
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Kenzo
‘Kenzo World Power’ fragrance for women; 

contains opening notes of cypress; a heart of sea salt; 
and base notes of tonka bean; available at Parcos 

and select stores and e-retailers across India.

Jimmy Choo
‘Jimmy Choo Floral’ fragrance for women; 
contains top notes of bergamot oil, nectarine 
and mandarin oil; middle notes of magnolia 
flower oil, sweet pea and apricot flower; and 

base notes of ambroxan, musk and blond 
wood; available at Parcos and select stores and 

e-retailers across India.

DolCe & Gabbana
‘The One For Men Eau de Parfum Intense’ fragrance 
for men; contains top notes of neroli essence, cypress 
and cardamom; middle notes of cashmeran, clary 

sage and benzoin; and base notes of leather, patchouli 
and labdanum; available at Parcos and select stores 

and e-retailers across India.

estée lauDer
‘Beautiful Belle’ fragrance for women; contains top 

notes of lychee, rose petals and mimosa; middle notes 
of orange flower, gardenia and tuberose; and base 
notes of orris root, blush suede accord, marzipan 

musk and ambrox; available on Nykaa.



home ’n
Décor and accessories 
that imbue character to 
your living spaces  
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CPRN Homood
Dining table from Starlight Collection conceived to showcase the 
harmony inherent in nature; features a marble top and a base made of 
saddle leather and metal; available at Ottimo store in New Delhi.

CaNe Boutique
‘Gold Lime Chairs’ that are a great addition to your living 

room or bedroom as accent pieces, bringing a definite 
character to your space; made of anodised metal finished in 

gold; available at Cane Boutique in Bengaluru. 

oCHRe at Home
‘Trio Blocks Coffee Table’ 
comprising a cluster of 
tables that bring a striking 
sophistication to your 
space; features a play 
of veneers to create 
geometric patterns 
and blocks; the 
extension table is in 
black lacquered glass; 
available at Ochre at 
Home in Kolkata. 

oRvi Home 
Designer vases from Tarkashi 
Collection; crafted with acacia 
wood; features brass inlaid 
into deeply carved grooves in 
the wood to create intricate 
motifs; available online on 
www.orvi.com and etsy.com/
in-en/shop/OrviHome 

SaRita HaNda
‘Ikat Wallpaper’ from 
a curated collection of 

wallpapers inspired 
by traditional textile 

dyeing and embroidery 
techniques; blends bold 

motifs, classic colours 
and intricate designs in 

perfect synchrony to bring 
glamorous prints to your 
walls; available on order 

at Sarita Handa stores in 
Delhi and Mumbai. 
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Maishaa
Bed linen from Thread Art Collection, featuring embroidered motifs 
inspired by nature, various civilisations across the world and the 
royal history of the Orient; woven with 100 per cent combed cotton; 
available at Maishaa (A K Retail Inc) store in Delhi. 

L’Objet
Tableware from Terra Collection that celebrates 
the five noble materials that have defined and 
shaped our existence on earth: wine, leather, 
stone, iron and seafoam; handcrafted from 
porcelain with a glazed finish; designed to 
elevate your dining experience; available at 
Emery Studio in New Delhi.

Orange tree
‘Samsa Hanging Lamp’ 
from Minoo Collection; 
handcrafted from paper pulp 
with an exquisite painted 
marble finish; adds a subtle 
touch of fun and glamour to 
your home; each lamp in the 
collection is biodegradable 
and causes zero damage to the 
environment; available online 
on https://www.orangetree.in/ 

ashLey Furniture hOMestOre
‘Bellvern Dining Server’ sideboard made of acacia wood, oak 
veneers and engineered wood and a metal base; comes with an open 
storage cubby and flat-panel cabinets (each with an adjustable 
shelf); features polished bronze-tone pulls, a blackened finish with 
grey undertones and a wire-brushed texture; available at Ashley 
Furniture Homestore in Mumbai.
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BeautyBeat
Make a statement with our 
   handpicked collection 
       of cosmetics

Good ViBes    
‘Green Tea Purifying 
Facewash’; comes packed with 
the goodness of green tea, which 
gently removes excess oil and 
unclogs pores on your face for 
an acne-free look, while also 
leaving the skin with a healthy 
glow and a pleasant, refreshing 
fragrance; protects your skin 
from the damaging effects of free 
radicals, pollution and dust; the 
antioxidants in green tea also 
help to reduce the appearance 
of wrinkles and other signs of 
ageing; available online on 
purplle.com 

BodyCafe     
‘Aloe Gel’ in a lightweight, cooling and 100 per cent pure 

organic formulation; retains moisture of your skin and hydrates 
it; can be used for treating sunburn, as an aftershave gel that 
cools and soothes shaving cuts, as a hair scalp massaging gel to 
control sebum secretion and as an under-eye gel to soothe tired 

eyes; has no artificial colours and fragrances; suitable for all skin 
types; available online on www.bodycafe.in

the earth 
ColleCtiVe    
‘Hair Serum: Anti-
frizz’ that keeps your 
hair frizz in check 
and prevents knots 
and tangles; comes in 
a light, non-greasy 
formula; enriched with 
jojoba that is rich in 
vitamins and minerals, 
argan oil that makes 
your hair healthy and 
soft, and chamomile 
that takes care of the 
health and sheen of 
your hair; available 
online on www.
theearthcollective.in

laneiGe   
‘Lip Sleeping Mask Ex [Mint Choco]’ leave-on lip mask 
that soothes your lips; made with Moisture Wrap™ that 

forms a moisturising protective film on your lips, and Berry 
Mix Complex™, which is rich in antioxidants and vitamin 
C and gently exfoliates and protects your lips; comes with a 
silicone spatula for a more hygienic application; available 
online on e-commerce portals like Nykaa, Amazon India, 

Myntra and Boddess. 
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Goodal     
‘Green Tangerine Vita C Toner Pad’; 

contains tangerine extracts and nature-derived 
fruity acid; exfoliates and provides vitality 
to your skin; the pads are soaked in 140 ml 
of toner and are convenient to use; available 

online on Maccaron Beauty’s website  
(www.maccaron.in) and app. 

EtudE   
‘Play Color Eye Palette - Rose Bomb’ 15-colour 

eyeshadow palette in various shades of rose petals; 
features different textures such as matt, satin and 

glitter; gives long-lasting and comfortable wear and 
does not smudge; available online on Nykaa.  

Kiro    
New nude ‘Nonstop Airy Matte 
Liquid Lipstick’; comes enriched 
with vitamin E, apricot oil and 
avocado oil that nourish your 
lips; its lightweight formula is 
super comfortable and gives a 
cushiony feel to your lips; comes 
in a variety of shades that are 
well-suited for Indian skin tones; 
available on kirobeauty.com and 
e-commerce portals like Nykaa 
and Amazon India.

Zilch    
‘Gloss Pot Tinted Lip & Cheek Shimmer’ with rich 
colour for sensuous lips and lustrous highlighted cheeks; 
has an ultra-smooth vegan formulation that hydrates 
and nourishes your skin; comes in two shades; available 
online on www.zilchcosmetics.com and e-commerce 
portals such as Amazon India, Nykaa and Flipkart.

thE tribE concEpts    
‘Collagen Boosting Mask’; 
made with potent ingredients 
like shilajit, saffron and 
Indian ginseng which come 
with skin restorative benefits, 
helping reduce the damage 
caused by free radicals on your 
skin and giving your skin 
firmness and elasticity; makes 
your skin defy age by helping 
you get younger-looking skin, 
naturally; available online on 
www.thetribeconcepts.com
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Kohgem      

ring in 14-carat gold from 
delicate delights Collection, 

set with diamonds.  

Available at Kohgem 
showroom in agra.

Dassani Brothers      

earrings adorned with polkis and South 
Sea pearls, set in 22-carat yellow gold.  

Available on order at dassani brothers 
showrooms in New delhi, jaipur and 

mumbai.

Entice, KGK Since 1905      

diamond leaf necklace in 18-carat pink gold; 
adorned with round-cut white natural diamonds.  

Available at entice, KGK Since 1905 showroom in 
borivali east, mumbai.

Reliance Jewels     

antique bangle in 24-carat gold 
featuring white and red kundan 

embellishments.  

Available at reliance jewels 
showrooms across india.

RK Jewellers - 
South Ex-2      

earrings adorned with 
diamonds and emeralds in an 

18-carat white gold setting.  

Available at rK jewellers - 
South ex-2 showroom at South 

extension 2, New delhi.
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BLANCPAIN 

‘Fifty Fathoms Bathyscaphe’ watch 
crafted from Sedna® gold—a 

gold, copper and palladium alloy 
guaranteeing the exceptional 

durability of red gold; functions as 
a diving instrument and civilian 

timepiece; features a 43 mm Sedna® 
gold case, unidirectional Sedna® gold 
bezel with ceramic insert, blue dial, 

1315 calibre, 300 m water resistance 
and five-day power reserve.

A LANGE & SÖHNE

Limited edition Langematik 
Perpetual watch featuring 18-carat 
white gold case, blue dial in solid 
silver, rhodiumed gold hands and 
appliques, self-winding L922.1 

Sax-0-Mat calibre (with Zero-Reset 
mechanism developed by Lange), 
perpetual calendar needing no 

manual adjustment once correctly 
set until the year 2100, moon phase 
display requiring correction of one 

day every 122.6 years; 
www.alange-soehne.com

AUDEMARS PIGUET

New ‘Royal Oak Offshore’ 
watch in 43 mm introducing the 
Manufacture’s latest integrated 

flyback chronograph, Calibre 4401 
and new interchangeable strap 

system; comes with a titanium case 
and bezel, black ceramic push-pieces, 

blue dial with ‘Méga Tapisserie’ 
pattern, 70 hours power reserve and 
100 m water resistance; Audemars 

Piguet watches are available at 
Kapoor Watch Company, 

New Delhi.

CHOPARD  

‘Mille Miglia 2021 Race Edition’ 
automatic winding chronograph 
(250-piece stainless steel and ethical 
18-carat rose gold version) created 
to commemorate The 2021 1000 
Miglia car rally, as the event’s 
official timekeeper; features a grey 
satin-brushed galvanic dial with 
contrasting chapter rings and 
chronograph sub-dials, bezel with 
polished black ceramic insert and 
white-lacquered tachymeter scale, 
stop-seconds function, 48-hour power 
reserve and 100 m water resistance; 
for availability, log on 
www.chopard.com

CoMPILED By JoSEPH RoZARIo

Luxury timepieces from
around the world



BREITLING 

‘Endurance Pro Ironman’ 
athleisure watch (red version) 

co-designed by Breitling 
and Ironman; case made of 

Breitlight® (a hard, lightweight 
and anti-magnetic exclusive 
high-tech material); features 

the Breitling Caliber 82, a red 
dial featuring a black inner 
bezel with a pulsometer scale 

and black chronograph counters, 
bidirectional rotating bezel, 

Super LumiNova® coated hands 
and red rubber strap; Breitling 
watches are available at select 

luxury watch retailers in India. 

FREDERIQUE CONSTANT 

‘Classics Index Automatic’ watch 
from Classics collection, featuring a 
two-part polished stainless steel case, 
automatic FC-303 calibre, black 

dial with date window at 3 o’clock, 
38-hour power reserve, water 

resistance of up to 5 atm and black 
leather strap; available at Helios 

watch store.

JAQUET DROZ

Limited edition new ‘Petite 
Heure Minute Tiger’ watch from 
Ateliers d’Art collection featuring 
a black Grand Feu enamel dial 
displaying the full intensity of 

the Tiger’s gaze in a miniature 
painting; other features include 

an 18-carat white gold case, 
Jaquet Droz 2653.P self-winding 
mechanical movement, 68 hours 

power reserve, 3-bar water 
resistance and handmade black 
alligator strap; for availability, 
log on www.jaquet-droz.com

JAEGER-LECOULTRE

‘Reverso Tribute Enamel’ 
watch featuring an enamel 

miniature painting 
reproducing a woodblock 
print of Kirifuri Waterfall 

by Japanese artist Katsushika 
Hokusai on the case back, 

matched with a dial 
featuring a wavy guilloché 
pattern mimicking moving 
water amplified by layers 
of translucent grand feu 

enamel in green; comes with a 
Jaeger-LeCoultre Calibre 822 
movement, white gold case, 
42-power reserve and 3-bar 

water resistance.
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Varun 
Bahl

Blouse and sari from ‘Mid-
Summer Dream’ collection; 
crafted from georgette and 

raw silk in maroon and 
pink colours; features hand 

embroidery; available at 
Varun Bahl stores in Mumbai 

and Delhi and online on 
https://varunbahl.com/

Seema 
Gujral
Navy blue lehenga and 
blouse (with a sweetheart 
neckline and waterfall beads 
from the shoulders) from 
‘Celeste’ collection; crafted 
from soft tulle, featuring 
fine sequin and crystal 
embroidery, and paired with 
an embroidered net dupatta; 
available online on  
www.seemagujral.com

aBhinaV 
miShra
Golden blouse and lehenga 
in net from ‘Mastana - A 
Monsoon Curation ’21’ 
collection; embellished with 
mirror work, zari work and 
gota embroidery; available 
at Abhinav Mishra Flagship 
Store at The Dhanmill 
Compound in Delhi.

Compiled by pooja mujumdar





Running shoes from 
Kicks Lounge collection; 
designed for speed 
and comfort, with 
better traction, grip and 
cushioning; ideal for gym, 
track or road running and 
even everyday wear; for 
availability, log on http://
www.albertotorresi.com

1
Alberto Torresi

Lapis Bard leather 
‘Knightsbridge’ belt 
made from the finest full 
grain leather; flawlessly 
stitched; comes with 
a unibody 35 mm 
chrome buckle made 
of stainless steel; shop 
online on https://www. 
williampenn.net/

2
Lapis Bard

‘UltraProtect Double 
Defence’ anti-viral 
mask created in India 
using the Swiss anti-
viral technology HeiQ 
Viroblock (the fabric 
used is treated with HeiQ 
Viroblock); comes with 
10 layers constituting a 
5-layer mask and 5-layer 
filter panel; available at 
exclusive Louis Philippe 
stores, online through 
louisphilippe.com and 
the Louis Philippe App.

3
Louis Philippe 

‘Palladium Finished 
Ecridor Avenue’ writing 
instrument representing 
fusion of contemporary 
style and reliability that is 
emblematic of Swiss-
made precision; shop 
online on https://www. 
williampenn.net/

4
Caran d’Ache

Compiled by JoSepH RoZARio
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Tarot card reader Cherry Shethia steers you through these two months with predictions and advice

Fate & Fortune
These next few months 
you will receive a lot 
of information from 
friends and family. 
Everyone seems to 
want to set your life 
right. The cards know 
it’s hard for you to get 

the meaning of their intentions and words, so 
don’t try to do something you are not happy 
doing. Go with your optimism; it’s been your 
guiding light for a while and there’s no reason 
for it to not see you through the future. Don’t 
worry about the future.      

Tarot tip: You have drawn the Judgement 
card, which signifies that it is time for 
resurrection and awakening. You are headed 
towards dynamic new times.

Gemstone: Moonstone Colour: Yellow

In the next two months, 
you will be in control 
of a lot of things at 
work and will almost 
feel like a marionette 
being pulled in many 
directions; but you 
have no choice but to 

manage the stress. Fortunately, things will 
work out and you will be rewarded by the 
management. You will see a windfall coming 
from unexpected sources. It’s a great time 
to invest in property. The cards also suggest 
doing something where you have a close 
association with the ground. 

Tarot tip: You have drawn the Empress 
card, which denotes it is time for action, 
development and accomplishments. 

Gemstone: Moss Agate  Colour: Blue

It’s a great 
time to start a 
new business, 
especially if it 
is related to 
threads. Those in 
a not-so-serious 
long-distance 

relationship might end it. Many of you will 
travel overseas for work or a wedding in 
the family. In the next two months you will 
discover new areas of interest, some even 
with the potential to develop into a money-
making venture. Fitness needs to be given 
priority over partying. Take care of your 
knees.

Tarot tip: You have drawn the Chariot card 
which represents victory and control but not 
success, but your hard work will pay off. 

Gemstone: Diamond Colour: Grey

Your love life is 
undergoing a 
metamorphosis, 
which can have a 
great impact on your 
self-esteem. Though 
your emotions are very 
intense, something 

isn’t quite right. Do not ignore these little 
problems, as they will soon grow into crucial 
concerns and problems that are larger than 
life. It’s still at a stage where you can take 
care of it. Your determination to feel better 
about yourself will motivate you to find a way 
through this tough period.  

Tarot tip: You have drawn the Star card, 
which indicates your dreams and wishes will 
come true.  

Gemstone:  Pearl Colour: Gold 

If in a relationship, you 
will feel emotional heat 
for the next few months. 
Everything seems to 
be more intense and 
activates suppressed 
passion. The safest 
course of action is to 
express yourself as 

gently and directly as you can. At work, you will 
be admired, praised and respected, and this will 
motivate you to accomplish more. Court cases 
will go in your favour, and this will take away a 
lot of your stress and save your time.    

Tarot tip: You have drawn the 4 of Wands—a 
warning to avoid hiding your feelings and 
anger. 

Gemstone: Carnelian Colour: Red

At work, you might 
believe that you are 
clever enough to talk 
your way out of any 
problem, but that may 
not be easily managed, 
as your position has 
become quite intense. 

Your intuition may be telling you to take a 
stand, which might be a good idea. Once you 
stop fighting, you’ll be able to concentrate on 
your feelings. Finances will be on an upswing 
the next two months, but a family affair 
gone wrong may see you losing a lot of your 
investments.     

Tarot tip: You have drawn the Six of Swords, 
indicating you will be true to yourself as you 
overcome a huge hurdle.   

Gemstone: Topaz Colour: Green
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Tarot card reader Cherry Shethia steers you through these two months with predictions and advice

Fate & Fortune It’s hard to maintain 
your optimism without 
losing touch with reality. 
You may feel the party 
is over, but it’s time to 
get down to some real 
work. An intense rush of 
emotion will overwhelm 

you, but it will also work as a motivator to 
push you out of your current mental state, 
which might be a smart idea. Many of you will 
start working on your own business. Anything 
to do with food is a good option. 

Tarot tip: You have drawn the 9 of Swords, a 
card that foretells, anguish, worry and anxiety. 
It’s a good time to meditate and learn to keep 
cool. 

Gemstone: Obsidian Colour: Golden yellow 

Many of you may 
be recovering from 
setbacks. This is the 
perfect time to start 
planning for the 
future. If you’ve been 
bored with your job, 
it’s time to think out 

of the box and find things that interest you. 
Working with nature might be your calling. 
Marriage is on the cards for those looking for 
a partner. Many of you may also look to move 
out of the country for work. It’s a good time 
for partnerships of all kinds.  

Tarot tip: You have drawn the Justice card, 
which indicates harmony, balance and 
equality. This card is about cold objective 
balance. 

Gemstone: Topaz Colour: Green

You may be bullied at 
work, but things won’t go 
in the person’s favour if 
you stand up for yourself. 
Do so without throwing 
blame on others. 
Everything will work 
out for the best. The 

next few months will also be tough with the 
extended family and major trust issues. This is 
a good time for a team-building exercise with 
workmates. Some of you will make holiday 
plans with close friends, travelling overseas 
and south of where you live.    

Tarot tip: You have drawn the Devil, an 
indication of living in fear and domination. It’s 
time to be discreet in personal and business 
matters. 

Gemstone: Garnet Colour: Red

There might be 
trouble brewing at 
work—it’s best to be 
unemotional about it. 
Do your job as best 
as possible and move 
on. The feeling of 
frustration with what 
you cannot control 

will make you more irritable. It’s a good time 
to take on yoga or an exercise schedule 
where you need to control your breath. You 
may not be able to suppress your attraction 
to someone or something, your feelings 
becoming obsessive as you push them away. 
The real issue is about control.    

Tarot tip: You have drawn the Moon card, 
where everything may seem perfect, but 
watch your back and play fair.  

Gemstone: Peridot Colour: White

For those of you who 
have been offered a 
position in the family 
business, it’s time to 
invest all your energy, 
talent and effort into 
it. Listen to your 
intuition and let it guide 

you through to the completion of present 
projects, till you understand the workings 
completely. Where personal relationships 
are concerned, remember there should be 
no secret or personal agendas or hidden 
clauses. At work, be vigilant and bring out as 
much as you can into the open.

Tarot tip:  You have drawn a Temperance 
card, which signifies that you find the right 
balance between your mind, body and spirit.  

Gemstone: Tiger Eye Colour: Brown

Your emotions may 
be out of control, 
and this could 
stimulate fearful 
concerns for not 
just you but also 
the people you 

work with. Instead of fighting the inevitable, 
just let them arise naturally. At work, you will 
impress people around you with your out-
of-the-box and creative ideas. It’s the perfect 
time for you to think about your future and 
start charting its progress. Older parents or 
family members will need both financial and 
emotional support, which might also mean 
cancelling a leisure trip.   

Tarot tip: You have drawn the Fool card, 
which is a good omen and represents good 
positive change.

Gemstone: Bloodstone Colour: Orange 

libra sagittarius aquarius

scorpio capricorn pisces
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Cherry Shethia has been reading Tarot cards for the last 19 years. She can be reached at cherryshethia@gmail.com
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